
National Park Service-Visitor Spending Effects 2020
Economic Contributions-Top 10 States

State Rank State Total Recreational Visits State Rank State Labor Income ($ millions)
1 California 28,645,839 1 California $1,020.0
2 Virginia 20,504,182 2 North Carolina $665.3
3 North Carolina 17,919,610 3 Virginia $522.8
4 District of Columbia 16,053,379 4 Utah $441.3
5 Utah 11,091,897 5 Massachusetts $368.7
6 Tennessee 9,672,076 6 Arizona $366.5
7 Florida 8,964,084 7 Tennessee $345.9
8 New York 8,646,463 8 Wyoming $333.1
9 Arizona 7,657,768 9 Florida $263.1
10 Washington 7,307,971 10 Montana $213.6

State Rank State Total Visitor Spending ($ millions) State Rank State Value Added ($ millions)
1 California $1,716.5 1 California $1,695.1
2 North Carolina $1,349.8 2 North Carolina $1,123.3
3 Virginia $1,089.4 3 Virginia $910.5
4 Utah $878.4 4 Utah $759.1
5 Wyoming $858.7 5 Arizona $651.5
6 Arizona $711.6 6 Massachusetts $614.5
7 Tennessee $698.1 7 Wyoming $603.5
8 Massachusetts $628.3 8 Tennessee $583.0
9 Florida $521.1 9 Florida $460.1
10 Montana $444.6 10 Washington $371.4

State Rank State Jobs State Rank State Economic Output ($ millions)
1 California 22,635 1 California $2,693.3
2 North Carolina 20,578 2 North Carolina $1,967.0
3 Virginia 15,892 3 Virginia $1,542.9
4 Utah 13,559 4 Utah $1,340.0
5 Wyoming 11,344 5 Arizona $1,094.6
6 Arizona 10,348 6 Wyoming $1,040.3
7 Tennessee 9,457 7 Tennessee $970.9
8 Massachusetts 7,899 8 Massachusetts $947.5
9 Florida 7,494 9 Florida $773.6
10 Montana 6,689 10 Montana $618.9

Source: National Park Service, 2020 National Park Visitor Spending Effects  (https://www.nps.gov/subjects/socialscience/vse.htm)
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Note: Economic Contributions include visits by both local residents and non-local visitors showing the overall regional effect of parks.

Jobs: annualized full and part-time jobs that are supported by NPS visitor spending. Labor Income: includes employee wages, salaries and 
payroll benefits as well as the income of sole proprietors. Value Added: the contribution of NPS visitor spending to the Gross Domestic Product 
of a regional economy. It is equal to the difference between the amount an industry sells a product for and the production cost of the product. 
Economic Output: total estimated value of the production of goods and services supported by NPS visitor spending. It is the sum of all 
intermediate sales (business to business) and final demand (sales to consumers and exports).

COVID-19 Related: The 2020 report provided a summary of limitations in the analysis of data as it relates to COVID-19, both in the primary data 
that NPS areas collected in 2020 and with models used to develop the information included in the report. The report is available online with full 
details.


