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ENROLLMENT 
MANAGEMENT 
AND STUDENT 
AFFAIRS

Working to recruit and retain undergraduate 
students through to graduation.

This Enrollment Management and Student Affairs Divisional Report reflects 
the varied services and programs provided by EMSA departments and 
offices, describes each’s mission, and contains measures and evidence 
of the effectiveness of our efforts. It was prepared by EMSA Assessment 
and the EMSA Marketing staff with the support of the Assistant to the 
Vice-President to showcase the breadth of the division’s responsibilities 
and highlight key results of our work with students, including student 
learning and development outcomes. Unless otherwise noted, information 
contained herein represents activities, facts, and figures from the 2013-14 
academic year.

Although not exhaustive, the data, narrative, and graphical representations 
tell our story. These pages express our commitment and passion for 
supporting students, our dedication to monitoring and improving our 
programs and services, and our interest in engaging and collaborating with 
partners across campus to provide outstanding experiences for all students.



Mission
Enrollment Management and Student Affairs (EMSA) provides facilities, programs, 
services, and experiences to engage students in university life and support them on 
their journey to graduation. We are, arguably, the most varied division of the university, 
encompassing departments from Undergraduate Admissions and Orientation to Parking 
and Shuttle Services.

EMSA staff members are committed to providing excellent customer service and helping 
students achieve academic and personal success.

Our mission is to recruit and retain undergraduate students through to graduation. Within 
the university and the communities we serve, we partner to provide student-centered 
programs and services to promote student success.

EMSA
5

Values
Student Service
Provide exemplary service to students.

Student Success
Value the uniqueness of each student and 
assist in developing and achieving his or her 
academic and personal goals.

Engagement
Connect students to the university 
community by promoting diverse 
experiences.

Diversity
Value and promote an ethnically rich and 
diverse university community.

Integrity
Operate with fairness, honesty, and the 
highest ethical standards to sustain a 
community of trust.

Health and Well-being
Build a healthy, compassionate, and 
supportive learning and living environment.

Goals
• Increase undergraduate enrollment  

and improve retention on the  
Flagstaff campus.

• Provide services, activities, facilities, 
and the physical environment that 
contributes to a vibrant and engaging 
residential campus.

• Implement innovative, effective, 
sustainable, and accountable practices 
including effective use of technology. 

• Secure new funding sources and 
reallocate resources to enhance the 
student experience. 

• Create an environment of respect, 
civility, access, and inclusion that 
engages the campus community and 
values diversity.

MISSION, VALUES, AND GOALS



DIVISIONAL RESOURCES
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Enrollment Services  
Technical Team
The Enrollment Services Technical team provides 
system support to the operational offices of 
Undergraduate Admissions and Orientation and 
Office of Scholarships and Financial Aid. The 
team consists of Business Analysts, Computer 
Programmers and Computer hardware and system 
technicians. The team supports the many software 
systems, such as PeopleSoft, OnBase, and Web 
Applications, and integration between these 
systems. The team also supports computers and 
servers which house these software systems for the 
staff and operational processes. Examples of these 
are PeopleSoft customizations to deliver record 
processing, OnBase workflows that receive data 
from web forms and integrate with PeopleSoft 
to complete transactions requested by business 
processes. This team delivers solutions by utilizing 
Project Management skill and methodology to 
define, track and implement software systems for 
the business.

Enrollment Services 
Business Intelligence Team
The Enrollment Services Business Intelligence 
Team provides operational reports such as 
targeted student population mailing and 
communication lists, ad hoc analysis regarding 
class academic and demographic profile, and 
provides data and analysis for the Strategic 
Enrollment Committee. The Business Intelligence 
team also provides strategic reports and analysis 
regarding competitors, market position, financial 
aid leveraging, scholarships, admissions yield, 
and class size. The Business Intelligence team 
has overseen financial aid packaging changes 
and setup, Lumberjack Scholars Award analysis 
and setup, a new ABOR pilot program for 
scholarships, and strategic recruitment initiatives. 
Additionally, the Business Intelligence team is 
responsible for official Financial Aid ABOR and 
IPEDS reporting.

EMSA Assessment Office
The Assessment Office is a resource that supports 
and implements meaningful assessment within 
and across EMSA departments. The goal of the 
office is to conduct and to build staff’s capacity to 
conduct quality assessment that yields data useful 
to enhancing the student experience and increasing 
student success. To that end, we employ a range of 
qualitative and quantitative techniques to gather 
data, conduct analysis, and generate information to 
better understand and improve: 

• Student behavior, learning, development, 
opinions, and satisfaction 

• Institutional outcomes such as student 
retention and progress

• Program and divisional effectiveness
A collaborative, consultative approach is 
foundational to the Assessment Office. Office 
staff works closely with program staff to identify 
and implement assessment activities as well as 
leads assessment teams to provide training and 
guidance to groups of EMSA professionals with 
common assessment needs and goals. Team 
members refine their knowledge of assessment 
techniques/methods, engage in the application 
of assessment findings to improving programs/
services, and act as liaisons between offices/
departments to coordinate efforts and share 
effective practices. 

EMSA Marketing
The Marketing Office is a resource that supports 
and implements creative communication and 
production services within and across the division, 
including cross-university collaborations. The 
goal of the office is to coordinate communication 
that serves to connect students to resources at the 
university that will improve retention, persistence 
to graduation, and overall graduation rates.

The Marketing Office works collaboratively 
with departments within the division to 
plan, coordinate, and implement ongoing 
communication in conformity with organizational 
goals, objectives, and university visual identity. 
They oversee division-wide publications for 
standardization, consistency, and continuity.



Mission
Training and Development provides coordinated 
professional and personal development 
opportunities for personnel in the division to 
ensure staff are oriented to our common divisional 
goals and values and are prepared for collaboration 
across departmental and divisional lines.

Professional Employee 
Training
New Employee Orientation 
All new personnel are welcomed with an eight-
hour EMSA New Employee Orientation (NEO) 
designed to:

• Introduce the mission, goals, priorities, and 
structure of EMSA

• Increase cross-departmental communication, 
cohesion, team building and networking 
opportunities 

• Increase employee retention
• Increase understanding of departmental 

functions, partnerships, and departmental 
and divisional goals

72
EMSA employees who participated  

in one of four NEO sessions

EMSA CONNECTS Newsletter
EMSA CONNECTS, our weekly electronic 
newsletter, features one EMSA department or 
program and provides information updates to the 
entire division.

28
Editions of EMSA CONNECTS  

newsletter that were  
published this year

StrengthsQuest/Strengths Finder 
Strengths Quest/Strengths Finder is an 
inventory that helps staff work together and 
achieve individual and collective goals by 
identifying individual strengths and the diversity 
of talent within groups. The instrument was 
administered to 520 staff and students in 
2013–14 through four workshops.

Student Employee Training
All student employees attend three required 
training workshops: 

• Safe Working and Learning Environment
• Customer Service
• Diversity: Inclusivity in the Work Place 

These sessions educate our student employees 
about the common core set of competencies and 
knowledge expected of all employees across the 
division. Communication Skills Development was 
also offered to student employees this year. 

Training and Development Workshops

   
 PARTICIPANTS SESSIONS

Safe Working and  
Learning Environment  1,145 18

Customer Service 480 13

Diversity: Inclusivity  
in the Work Place 591 12

Communication Skills  
Development 76 2

EMSA
7

TRAINING AND DEVELOPMENT

looking ahead
• Initiate an EMSA summer Kickball League.
• Develop educational summer workshops.
• Continue to provide New Employee 

Orientations.





HOUSING AND 
RESIDENCE LIFE

Housing and Residence Life ranks among the 
top colleges and universities for number of 
students housed, and provides welcoming 
and vibrant communities that foster personal 
growth and enhance the student experience.



OVERVIEW

National Leader on Student Housing
Northern Arizona University ranks at the 98th percentile for total on-campus 
housing capacity of all US institutions reporting offering on-campus housing. 
The university is among the top 10 housing programs with campus enrollments 
under 25,000 by capacity.

  TOTAL HOUSING % 
INSTITUTION  ENROLLMENT CAPACITY HOUSED

New York University  21,536 12,500 58%

University of Connecticut  17,836 12,500 70%

Boston University  22,314 11,538 52%

Stanford University  14,173 11,500 81%

Stony Brook University  24,692 9,290 38%

Northern Arizona University 19,320 8,892* 46%

Georgia Institute of Technology 17,117 8,359 49%

Syracuse University  19,000 8,201 43%

Ohio University  20,350 8,086 40%

Northeastern University  20,264 7,700 38%

*This figure includes our on-campus partnership with American Campus Communities.

Housing & Residence Life
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Student Retention
Living on Campus as a Key Factor in Retention to the 
Second Year

• Freshmen who live on campus are consistently retained at a 
rate approximately 10% higher than the off-campus freshmen. 

• On-campus, freshman residents who are also members of a 
Residential Learning Community are retained to the second 
year at a rate 15% higher than the off-campus cohort.
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Affordability
Consistent Attention to Housing Rates as Part of the 
Overall Cost of Attendance
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• The university’s housing consistently compares favorably with 
other in-state universities in terms of quality and satisfaction. 

• Coupled with the university’s four year tuition pledge, cost 
containment makes a compelling case in the recruitment of 
prospective students.

Housing and Residence Life as the University’s Largest 
Student Employer

• Housing and Residence Life employed over 700 students in 
1,136 positions in FY2013. Percentages below are positions  
by type.

• The ability to “earn while you learn” is an important strategy 
for students and their families.

2%
Central Office

33%
Desk Assistants

8%
Grounds Crew

10%
Residence 

Life Support 
Services

5%
Snow Removal

3%
Community 

Mentors

8%
Summer 

Conference 
Assistants

19%
Resident 

Assistants

12%
Trades (Student 

Painters, 
Lockshop, etc)
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Housing and 
Residence Life 
operates a 37 
million dollar 
auxiliary budget.

Impact on Student Learning
Living on Campus has a Measurable Effect on Student Learning and 
Development
On-campus residence affords students an important opportunity to make friends, be exposed 
to campus resources, and receive intentionally-designed personal and academic support.

Experience a smooth transition to living on my own

0% 20% 40% 60% 80% 100%

Did not live on campus

Lived on campus

Establish rewarding relationships with peers

0% 20% 40% 60% 80% 100%

Did not live on campus

Lived on campus

Learn about offices or programs on campus to help me succeed in and out of 
the classroom

0% 20% 40% 60% 80% 100%

Did not live on campus

Lived on campus

Resolve conflict with peers (roommates, friends, other students)

0% 20% 40% 60% 80% 100%

Did not live on campus

Lived on campus

Develop awareness of how my choices impact the environment 

0% 20% 40% 60% 80% 100%

Did not live on campus

Lived on campus

Better understand people and groups who are different than I am

0% 20% 40% 60% 80% 100%

Did not live on campus

Lived on campus

Lived on Campus N=1,157 Did not live on campus N=432 (Source: Student Learning Outcomes Survey 
2013–14). Percentages represent students who agreed or strongly agreed that their experiences at the 

university have helped them to learn or develop in the stated ways.

Housing & Residence Life
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looking ahead
• Promote intentional and prescriptive programs and services to 

meet the needs of first generation and undergraduate students.
• Continue commitment to providing affordable on-campus 

housing with a strata of facility options to meet the needs of 
the most price conscious students.

• Excel in the use of technology to meet the service 
expectations of students and parents.

• Maintain and advance up-to-date sustainable residential 
facilities that add value to the student experience.

Housing & Residence Life
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Mission
Residential Learning Communities (RLCs) are committed to easing the transition of 
freshman residential students to the college campus. RLC students form cohorts around 
their major or area of interest in their residential communities. Through interaction with 
an upper division mentor, RLC students benefit from shared academic and social events, 
increased access to faculty outside of the formal classroom setting, and co-enrollment in an 
average of two classes. 

GOAL #1 RLC students will be introduced to a variety of campus resources in 
their first semester to ensure a successful transition to the university.

GOAL #2 RLC students will have opportunities to explore their academic place by 
interacting with faculty and a Community Mentor in their major or area 
of interest. 

GOAL #3 RLC students will get to know a cohort of students who share their 
academic major or area of interest in a learning community.

By The Numbers
Students enrolled in RLCs since 1996 5,022

Residential Learning Communities 33

Student Enrollment in RLCs 2013–14 889

First time, Full time (FTFT) Residential Students in RLCs 837

Community Mentors 32

Student Programming/Events 2013–14 738

Learning Community Demographics
Demographic information for the last five years of Residential Learning Community 
cohorts indicate that the Residential Learning Communities are serving a representative 
population of first time, full time freshmen on the campus in terms of gender, ethnicity, 
and first generation college student status.

Residential Learning Communities Cohorts 2008–12

COHORT BASE
ETHNIC 

MINORITY*
FIRST 

GEN
FE-

MALE MALE

NAU FTFT Flag 
Cohorts

4,339 30% 39% 58% 42%

RLC without  
Honors

634 30% 40% 58% 42%

*Excludes Not Specified and International

RESIDENTIAL LEARNING COMMUNITIES

Housing & Residence Life
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Retention and Graduation Rates
First-time, full-time (FTFT) RLC freshmen retain and graduate at higher rates than non-
RLC freshmen.
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LC 79% 71% 65% 41% 55%

Non LC 71% 61% 55% 31% 46%
20

09

LC 77% 66% 62% 37%

Non LC 70% 59% 54% 32%

20
10

LC 81% 72% 67%

Non LC 71% 61% 56%

20
11

LC 82% 76%

Non LC 75% 63%

20
12

LC 80%

Non LC 70%

Program Impact
Percentages represent students who reported very much or somewhat in response to the 
statements below.

Their RLC helped them 
become aware of 

resources on campus. 
(Goal #1)

The learning 
community program 

helped them with their 
transition to college. 

(Goal #1)

90%

96%

87%

94%

Their community 
mentor was an 

academic role model. 
(Goal #2)

RLC students are 
satisfied with the 
opportunities for 

faculty interaction 
outside of the 

classroom.* (Goal #2)

94%

92%

Their community 
mentor helped to 

create a supportive 
group of students to 

whom they could turn 
for help and questions. 

(Goal #3)

Their RLC helped them 
get to know other 

learning community 
members. (Goal #3) 

Housing & Residence Life
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*Percentage represents responses of somewhat or very satisfied  
(Source: Residential Learning Community Survey, spring 2014. N=315)



Student Learning Outcomes Survey
Residential Learning Community members report higher rates of learning and 
development than non-program participants in a number of areas.

Experience a smooth transition to living on my own

0% 20% 40% 60% 80% 100%

Non-RLC

RLC

Establish rewarding relationships with peers

0% 20% 40% 60% 80% 100%

Non-RLC

RLC

Feel comfortable initiating conversations with professors

0% 20% 40% 60% 80% 100%

Non-RLC

RLC

Feel comfortable initiating conversations with staff in offices on campus

0% 20% 40% 60% 80% 100%

Non-RLC

RLC

Be academically successful

0% 20% 40% 60% 80% 100%

Non-RLC

RLC

Percentages represent students who agreed or strongly agreed that their experiences at the university 
have helped them to learn or develop in the stated ways.

(Source: Student Learning Outcomes Survey, spring 2014. N=1,589. LC=321. Non=1,268) 

Housing & Residence Life
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looking ahead
• Review attendance of RLC students at planned programs to 

ascertain overall learning community involvement by unique 
students during the fall and spring semesters.

• Through the creation and use of Individual Meeting 
Conversation Guides, assist the Community Mentors in 
discussing key topical areas pertaining to academics, transition, 
and peer connections with individual RLC students during the 
fall and spring semesters.

• Pursue a variety of methods for faculty interaction with RLC 
students beyond the faculty dinners hosted each semester.

Housing & Residence Life
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Mission
The mission of Fraternity and Sorority Life is to challenge student leaders 
to demonstrate their fraternity and sorority’s founding values by offering 
interactive programs that encourage a commitment to scholarship, service, 
friendship, and leadership development.

Growth
Interest in Fraternity and Sorority Life has grown at an impressive rate: Up 
81% in the past five years as compared to 34% for Flagstaff undergraduate 
enrollment for the same period.

0

360

720

1,080

1,440

1,800

201320122011201020092008

Fraternity MembershipSorority Membership

Retention
Membership in the university’s Greek organizations adds important 
connections for affiliates: Namely life-long friends.

Fraternity and Sorority Freshmen

COHORT FY12 RETAINED IN FY13

Full-time 388 305 79%

All Flagstaff Freshmen

COHORT FY12 RETAINED IN FY13

Full-time 4,059 2,917 72%

Community Service

FRATERNITY AND SORORITY LIFE

Housing & Residence Life
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12,948
Community service  
hours performed by  

the Greek community  
in AY 2012–13

63,095
Dollars raised by the Greek  

community for various  
local and national  

philanthropies in AY 2012–13
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looking ahead
• Continue efforts to meet or exceed the NAU Flagstaff campus all 

men’s/women’s academic averages through the provision of academic 
programming, promotion of university programs, and services that support 
individual academic performance and recognizing scholastic achievement.

• Increase the number of faculty and staff advisors through expanded 
awareness of advising opportunities, supportive training, and collaboration 
with other university departments.

• Coordinate the expansion of additional chapters to accommodate 
increased interest in Fraternity and Sorority Life. 

Learning
Greek affiliates learn a lot more than the history, values, and rituals of their chapter.

Student Learning Outcomes Survey
Fraternity and Sorority Life participants report higher rates of learning and development 
compared to non-program participants in a number of areas.

Experience a smooth transition to living on my own

0% 20% 40% 60% 80% 100%

Non-FSL

FSL

Establish rewarding relationships with peers

0% 20% 40% 60% 80% 100%

Non-FSL

FSL

Develop an awareness of the risks associated with alcohol

0% 20% 40% 60% 80% 100%

Non-FSL

FSL

Be successful academically

0% 20% 40% 60% 80% 100%

Non-FSL

FSL

Percentages represent students who agreed or strongly agreed that their experiences at the university 
have helped them to learn or develop in the stated ways. 2013–14 (N=1,589)



PARKING AND SHUTTLE SERVICES

Mission
Parking and Shuttle Services provides reliable and easy to use campus services 
for parking, shuttle, and biking.

Key Performance Indicators
Rides provided on campus shuttles  
during the 2013–14 academic year 1,363,709

Semester and full year permits sold 7,601

Increase in use of short term parking at garages 86%

Increase in use of short term parking using kiosks 68%

Educational warnings provided in lieu of fined citations  
(represents 48% of all citations issued) 11,913

Bikes registered 398

Free bus passes to campus employees 1,486

Source: Zonar, T2 Flex, Parking Database

Parking and Shuttle Services
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looking ahead
• Increase bike registration (educate campus community and 

improve safety).
• Improve perception of campus shuttle services through a 

shuttle education campaign.
• Increase awareness of services such as bike registration, 

Motorist Assistance and Shuttle Watch.

Accomplishments
• Customer Service training was provided to all 68 staff members 

in August 2013 and January 2014 to ensure our faculty, staff, 
students, and guests have the best experience possible. 

• 85% of customers, out of 1,365 responses, report a positive 
experience when interacting with Parking and Shuttle Services 
staff, whether by phone, e-mail, or in person. 

• Short term parking options across campus were expanded, 
including the addition of single-space meters, pay by space 
parking, and online day permit options. 

• In response to student feedback, the Rapid Ride shuttle route 
was extended until 5 PM during the school week. 

• Shuttle Service installed three additional bus shelters to 
provide a safe and comfortable area for riders. 

• 88% (340 out of 386) of booted vehicles avoided being  
towed due to additional steps taken to identify, call, and  
e-mail the owner. 

20,435 
E-mail notifications were sent to keep customers better 

informed about the status of their account

253,324
Hits on the Shuttle Watch GPS bus tracking since the 

first day of class, fall 2013

Campus Sustainability
Parking and Shuttle Services has demonstrated its commitment to a 
greener, more sustainable campus by reducing personal vehicles on 
campus and increasing shuttle ridership.

Campus Shuttle Ridership, 2010–14

1,100,000

1,160,000

1,220,000

1,280,000

1,340,000

1,400,000

2013–142012–132011–122010–11

Campus Shuttle Ridership, 2010–2014Permit Parking Sales, 2010–14

7,500

7,660

7,820

7,980

8,140

8,300

2013–142012–132011–122010–11

Parking Permit Sales, 2010–2014





CAMPUS 
RECREATION

Campus Recreation is a student-centered and 
collaborative department providing recreational 
and experiential education, innovative programs, 
and state-of-the-art facilities that foster lasting, 
healthy lifestyles.



Participation  
by Facility

589,350
Recreation Center

65,603
Wall Aquatic Center

19,852
Outdoor Facilities

16,028
Overall Unique Student Count

Facility 
Reservations

216
Reservations

23,075
Hours Reserved

OVERVIEW

Visits through June, 2014



Student Learning Outcomes
Programs and services share a common goal to positively impact the student 
experience, and students who participate in our programs report learning in 
targeted ways at higher rates.

Learn Ways to Lead Healthy & Active Lifestyles

0%

20%

40%

60%

80%

100%

Non-ParticipantParticipant

Challenge 
Course

Competitive 
Sport

Wall 
Aquatic 
Center

Rec 
Center

OutdoorsFusionFitnessClimbing
 Wall

Source: 2013–14 Student Learning Outcomes Survey, N=1,589. 

Percentages represent students who agreed or strongly agreed to having learned ways to 
lead healthy and active lifestyles through their experiences at the university.

Campus Recreation Services
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Establish Rewarding Relationships with Peers

0%

20%

40%

60%

80%

100%

Non-ParticipantParticipant

Challenge 
Course

Competitive 
Sport

Wall 
Aquatic 
Center

Rec 
Center

OutdoorsFusionFitnessClimbing 
Wall

2013–14 Student Learning Outcomes Survey, N=1,589. 

Percentages represent students who agreed or strongly agreed to having established rewarding 
relationships with peers through their experiences at the university.

Student Employment
The Student Employee Development Program provides student employees with 
opportunities to develop skills that are transferable to a broad array of professions, careers, 
and workplace settings.

UNIQUE 
PARTICIPANTS

Total number of student employees 277

Students involved in Passport Program  
(career readiness, engagement, and development)

277

Total student employment positions  
(job codes)

87

Average student work hours per week 19

Required minimum student employee course load 15

Average positions held per employee 3

Required minimum student employee GPA 2.8

Program Usage
UNIQUE 

PARTICIPANTS

Intramural Sports Unique Participants 2,662

Competitive Sport Team Members 906

Intramural Sports Teams 690

Red Cross Program Registrations 387

Master Swim Registrations 163

Competitive Sport Teams 41

Campus Recreation Services
26

The most important reason why 
a student chose to participate in 
a Campus Recreation Services 
program in the past year:

Manage physical health 78%

Manage stress levels 14%

Make social connections 5%

Maximize performance in school 2%

Health & Wellness Survey 2014, 
N=1,938



looking ahead
• Provide additional programming for groups, 

schools, and corporate partners through the newly 
renovated Indoor Challenge Course.

• Strive to provide innovative programming 
initiatives such as an Intramural Sports 
membership, introductory Outdoor Adventures 
courses, the Wall Aquatic Center reserve-a-lane 
program, and repurposing the Courtyard space.

• Continue construction on the North Campus 
Athletic and Recreation Center, expected to be 
complete in 2016.

Campus Recreation Services
27





CAMPUS 
HEALTH 
SERVICES

At Campus Health Services, our talented and 
dedicated clinicians, staff, and administrators 
strive to improve the lives of students, faculty, 
employees, and community members. 
Campus Health Services, in efforts to 
enhance health-related, experiential learning 
opportunities when possible, collaborates 
with many university partners. We engage 
students in learning throughout our functional 
areas of Pharmacy, Counseling Services, 
Disability Resources, Medical Services, and 
Health Promotion. Integrating these learning 
opportunities into our model of patient care 
ensures that the student participant is well 
prepared for academic pursuits and/or careers 
in health disciplines.



Mission
Health Promotion strives to empower healthy choices to support academic success.

Key Performance Indicators 
In-Person Health Education Contacts 18,062

Unique online program users 2,861

Number of Stressbuster back rubs given 1,145

Number of students involved in leadership groups 55

Number of large-scale health media campaigns 4

Collaborative Community Partnerships
Through partnerships with community health organizations, Health Promotion is able 
to provide reduced cost health screenings and educational services, such as sexually 
transmitted infection (STI) testing, diabetes screening, brief alcohol screenings, and online 
suicide prevention training. Some of our partners include:

• Flagstaff Medical Center
• Coconino County Health  

Services District
• Arizona Department of Health 

Services

• Northern Arizona Regional Behavioral 
Health Association

• Northland Family Help Center
• Northern Arizona Center Against 

Sexual Assault

Got peace?Got peace?
Make time to chill • EVERY DAY

5–10 minutes of daily relaxation leads to: 

Improved health • Lower blood pressure, stress, and anxiety 

Improved academic performace • Better sleep  

HEALTH PROMOTION
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Program Impacts
Results from the EMSA 13–14 Student Learning Outcomes 
Survey indicate that students who participate in Health Promotion 
programs are significantly more empowered to manage their health 
and reduce unwanted risks.

Self-Reported Learning of Participants vs. Non-Participants

0%

50%

100%

Identify ways 
to reduce 

unhealthy or 
risky behavior

Develop an 
awareness of 

risk associated 
with alcohol

Develop an 
awareness of 
factors that 
contribute 

to own health 
and wellness

Develop an
 awareness of 
resources to 

help manage 
health

Participant Non-Participant

Percentages represent students who agreed or strongly agreed that their 
experiences at NAU have helped them to learn or develop in the stated 

ways. N=1,589

Creating a Safer 
Learning Environment
Through collaboration with Montana’s 
Intervention in Action project, a 
highly recognized media campaign 
called Make Your Move was brought 
to campus. This media campaign has 
been featured nationally on Upworthy, 
Buzzworthy and in several news 
outlets. This edgy poster campaign 
engaged bystanders in the prevention of sexual assault. Intercept 
interviews were conducted to assess the impact. Student outcomes 
are listed below (N=167).

• 90% agreed “These posters caught my attention.”
• 66% agreed “As a result of these posters I am more likely to 

intervene in dangerous situations.”
• 84% agreed “These posters helped raise awareness of sexual 

assault on campus.”

Identifying Students In Need
Students (N=324) completed an online training to learn how to 
identify and reach out to students showing signs of depression or 
distress. This program is supported by a grant from the Arizona 
Department of Health Services to train university staff and peer 
mentors. Positive outcomes result from the online course.

As a result of the course, 98% of students reported they are likely or 
very likely to approach and refer a fellow student exhibiting signs of 
psychological distress to the counseling center (N=154).

looking ahead
• Expand support for a Tobacco Free Campus Policy.
• Assist in implementation of a required mandate 

for all new students to complete an online primary 
prevention program.

• Increase the number of brief alcohol risk 
assessments and interventions performed during 
regular medical visits.

• Incorporate healthy sleep education into 
Stressbuster relaxation events.

Campus Health Services
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Mission
Disability Resources (DR) cooperates with students, faculty, staff, and the 
campus community at Northern Arizona University to promote a universally-
designed environment for the full inclusion of people with disabilities.

Key Performance Indicators 
Unique students registered 573

New Eligibility Determinations completed 354

Exams administered 1,804

Alternative format text conversions 341

Caption files supplied for media/video 592

Described narration tracks for films or media 19

Source: AXess database system, A.F.P. data tracking system

Student Learning Outcomes Survey
According to the winter 2013–14 survey, students who utilized Disability 
Resources were more likely than non-users to learn, develop, or use resources in 
the stated ways:.

DISABILITY RESOURCES

Campus Health Services
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44%

77%

24%

47%

Percentage of students who used DR 
indicated that they had learned about 
offices or programs on campus to help 
students succeed in and out of the 
classroom compared to 69% of students 
who had not used DR

Percentage of students who used 
services through DR indicated that they 
had used tutoring at one of the Student 
Learning Centers, compared to 22% of 

non-DR students

Percentage of DR students who attended 
a Study Skills workshop or appointment 
compared to 13% of non-DR students

Percentage of DR students who used 
Supplemental Instruction, compared to 

44% of non-DR students



looking ahead
• Implement more web based modules to help 

students implement their accommodations.
• Respond to accommodation requests more 

promptly to help ensure students have the resources 
they need available for their coursework.
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Usable Materials Center
Disability Resources began implementation of a campus resource to help 
convert current course materials into usable formats. By having this resource 
available to faculty members, we are creating an opportunity for them to have 
all of their course materials available in an accessible format from the start of 
the semester. This resource will help us meet our legal obligation to provide 
accessible materials in a timely fashion to students with disabilities and these 
accessibility enhancements will provide additional learning supports for 
students without disabilities as well. 

Accessibility Analyst
Disability Resources, the Office of Affirmative Action and Equal Opportunity, 
E-Learning, and the Commission on Disability Access and Design 
implemented a new position, Accessibility Analyst who:

• Leads the effort to evaluate and improve the accessibility of software and 
related materials currently in use on campus

• Reviews existing software, and implements a process to evaluate all new 
software before purchase

• Develops a training program to enable key personnel across campus to 
conduct accessibility evaluations

• Addresses current accessibility concerns
• Raises awareness of accessibility and usability, and makes available 

resource materials on designing accessible web content

ADA and Section 504 Compliance
Disability Resources’ staff are recognized as experts in ADA and Section 504 
compliance and speak nationally on best practices in the field.



Mission
Medical Services provides quality integrated care, 
support, and programs that facilitate a healthy, 
successful, and inclusive campus community and 
academic experience.

Key Performance Indicators
  FY14

Medical Care   27,142

Urgent Care   11,183

Student visits  24,578

Employee visits   2,564

Unique students   9,205

Prescriptions filled   20,932

Source: Medical Services database

MEDICAL SERVICES
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”
CHS does a great 
job; I would not 

want to have to go 
anywhere else.



looking ahead
• Analyze the implications of the Affordable Care 

Act, expansion of Medicaid, and insurance plans 
purchased through the marketplace.

• Explore technological advances that affect access to 
care and how care is provided.

• Manage emerging infectious diseases to protect the 
health of the community.

• Leverage relationships with external partners.

Patient Satisfaction
According to the Medical Services Patient Satisfaction survey, 
a strong majority of survey respondents rated Medical Services 
Excellent or Very Good within the following selected indicators of 
our services:

Appointments and Staff
• Ease of making appointments by telephone 93%
• Ease of making appoints online 86%
• The efficiency of the check-in process 86%
• Courtesy of the person who took your call 90%
• Level of respect given by your nurse/medical assistant  90%

Satisfaction with Medical Provider
• Willingness to listen carefully to you 91%
• Taking time to answer your questions 91%
• Amount of time spent with you 88%
• Explaining things in a way you could understand 91%
• Instructions regarding medications 92%
• Instructions regarding follow-up care 89%

Overall Satisfaction
• Our practice 87%
• The quality of your medical care 86%
• Overall rating of care from your provider or nurse 89%
• Would you recommend the provider to others 95%

Source: Spring 2013 Sullivan Luallin Survey (N=667)

Outstanding service on all fronts. Professional. 
Knowledgeable. Convenient. Referral went 

well. Follow up was outstanding.

Campus Health Services
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Mission
Counseling Services (CS) works to enhance the psychological growth, 
emotional well-being, and learning potential of university students.

Key Performance Indicators 
  AY 12–13 AY 13–14 % CHANGE

Unique Students Served  1,580 1,640 +4%

Total Appointments  5,252 5,748 +9%

Individual Counseling  2,594 2,993 +15%

Group Counseling  505 569 +13%

Initial Assessment Appointments 976 1,138 +17%

Crisis Appointments  300 251 -16%

On-call/after-hours  98 94 -4%

Consultations  n/a 558 n/a

Source: CS database; Not all appointment types displayed, thus appointments shown will 
not add up to Total Appointments.

Student Learning Outcomes Survey
According to the winter 2013–14 survey, students who utilized Counseling 
Services were more likely than non-users to have reported learning or 
developing in the stated ways:

76% 84%

77% 74%

Percentage of CS clients who 
indicated they had learned 

about offices or programs that 
helped them succeed in and out 
of the classroom, compared to 

69% of non-users

Percentage of CS clients who 
gained an awareness of the 

factors that contribute to their 
health and wellness, compared 

to 70% of non-users

Percentage of CS clients who 
developed an ability to manage 

their emotional well-being, 
compared to 65% of non-users

Percentage of CS clients  
who better evaluate their 

options before making 
decisions, compared with  

70% of non-users

COUNSELING SERVICES
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looking ahead
• Analyze Counseling Center Assessment of Psychological Symptoms data 

to identify changes in clients’ presenting symptoms and severity as a result 
of services.

• Collaborate with the College of Education to provide a pre-doctoral 
training opportunity to a psychology intern. This person will not only 
expand CS services, but also teach classes for COE.
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Assessment of Screening Time
• Since the implementation of Screening Time/walk-in hours, more unique students have 

been served and there have been more total appointments compared to AY 2012–13.
• Unlike in previous years, no wait list for services was utilized during the 2013–14 

academic year.
• According to the client evaluation, more students were satisfied with the availability 

and frequency of appointments this academic year compared to last year.
• Seventy-five percent of survey respondents indicated the option of walk-in/same-day 

appointments was helpful to them in accessing services.

Counseling Services Client Evaluation
General Services  

The front desk staff was helpful and courteous. 91%

Scheduling appointments was easy and fast. 94%

Checking-in for counseling appointments is user-friendly. 93%

Client Improvement

I am making progress toward my stated counseling goals. 86%

This counseling helps reduce the symptoms I came in with. 83%

Satisfaction with Therapist

My counselor was understanding and respectful of cultural differences. 97%

My counselor worked with me in a competent and professional manner. 98%

Overall Satisfaction

I am satisfied with my overall counseling experience. 97%

Spring 2014 Counseling Services Client Evaluation. N=410

Percentages represent students who agreed or strongly agreed with these statements.





EDUCATIONAL 
SUPPORT 
SERVICES

Educational Support Services houses ten key 
offices that provide services to enhance the 
academic experiences of junior high, high 
school, college, and returning adult students. 
We work to help students achieve their 
academic goals and a baccalaureate degree.



STUDENT SUPPORT SERVICES

435
All class levels AY 13–14

206
 Full-time Freshmen fall 2013

SSS Participants

Visit Frequency
• 2,594 mentoring contacts (average of 6 mentoring contacts per student)
• 907 attendees at 81 workshops and activities (academic support, course/

career planning, financial literacy, and campus/community enrichment)

Retention
Fall 2012 SSS full-time freshmen retained to fall 2013 at higher rates than the 
overall Pell-eligible and first-generation, full-time freshman populations.

75%
65% 69%

Unique Participants

Mission
Student Support Services (SSS) aims to increase college retention and 
graduation rates for students who are income eligible, first-generation, or have a 
documented disability.

Key Performance Indicators

Educational Support Services
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Pell Eligible First-Generation 



Student Learning Outcomes Survey
Through my experiences at NAU, I have identified sources 
of support for financing my education.

Non SSSSSS
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50%

Very muchSomewhatA littleNot at all

Statistically significant difference between SSS participants and non-
participants. Student Learning Outcomes Survey, spring 2014.

Through my experiences at NAU, I have developed skills to 
manage my personal finances.

Non SSSSSS
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Very muchSomewhatA littleNot at all

Statistically significant difference between SSS participants and non-
participants. Student Learning Outcomes Survey, spring 2014.

Student Learning Outcomes Survey 2013–14 (N=1,589) 

Collaborative Initiatives
• The Emergency Textbook Loan Program provided 53 students 

with a total of 198 textbooks valued at $16,696.
• Louie’s Cupboard (food pantry) distributed 25 food boxes per 

month, serving nearly 100 unique students.

SSS Learning Survey
To what degree did participating in SSS (mentoring and 
workshops) help you in the following areas?

Increase your academic performance 92%

Commitment to your completing your 
degree at NAU

92%

Use effective study strategies 95%

Utilize effective time/energy 
management techniques

93%

Address personal concerns 
with family, friends, and other 
relationships

89%

Budget your financial resources for 
the academic year

97%

Identify sources of financial aid 94%

Become involved at NAU 92%

Percentages represent students who reported slightly, somewhat, or very 
much. SSS Learning Survey (April 2014; 129 respondents of 444 invited; 

29% response rate)
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looking ahead
• Implement the Suder Foundation’s First Scholars 

Program, which is designed to increase the graduation 
rate of first-generation students. The Suder Foundation 
will invest $850,000 at NAU over the next five years, 
with $500,000 designated for student scholarships. 
Twenty students will join the university as First 
Scholars in the fall of 2014. 

• Partner with The Suder Foundation to expand services 
to first-generation students through workshops and 
activities, as well as enhance professional staff and 
faculty development.



INCLUSION AND MULTICULTURAL SERVICES

Mission
Inclusion and Multicultural Services promotes the success of first generation and 
historically underrepresented students by serving as an access point for transition services 
designed to facilitate academic, personal, and cultural growth, and to develop leaders who 
enrich our diverse society.

Key Performance Indicators
STAR Students

Year Students  Visits  Avg. Visits/Student

AY 13–14 255  1,097  4.3

Non-STAR Mentored Students

Year Students  Visits  Avg. Visits/Student

AY 13–14 336  478 1.42 

Multicultural Programs 

Year Programs/Events  Unique Attendees  Attendees

AY 13–14  23  360 556 

LGBTQA Hosted Programs

Year Programs/Events  Unique Attendees  Attendees

AY 13–14 41  1,182 1,494

Educational Support Services
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looking ahead
• Build a peer-to-peer mentoring program for first 

year students of color.
• Advance the campus dialogues on cultural 

competency, LGBTQA issues, and social justice 
through a peer education program.

• Create a process for reporting bias incidents  
on campus.

• Expand LGBTQA resources and support for  
the campus.

Heritage / History Months
Hispanic Heritage Month is from mid-September to mid-
October. During that time, the contributions of Latin@s in the 
United States are recognized, and the group’s heritage and culture 
are celebrated.

Black History Month is an annual celebration of achievements 
and a time for recognizing the central role of African Americans 
in U.S. history.  Throughout February, various campus events 
highlight Black/African American accomplishments, contributions, 
and talents. 

March is Women’s History Month. The contributions and 
achievements of women throughout the years are recognized via 
interactive and educational events such as panels, presentations, and 
film screenings.

LGBTQA
The 30 attendees who were surveyed as part of the SafeZone 
training called “Introduction to the LGBTQ Community and 
Becoming and Ally,” increased their knowledge about and comfort 
in this area.

• 13% increased their comfort level in terms of talking with 
individuals who identify as gay

• 17% increased their comfort level in terms of talking with 
individuals who identify as transgender

• 18% increased their knowledge of the groups referred to in the 
LGBTQA acronym

• 20% increased their willingness to speak out if they were in a 
situation where homophobic language was being used.

Student Learning Outcomes Survey
Students who participated in IMS events reported higher 
rates of contributing to a positive campus environment 
than non-participants.

Non-ParticipantParticipant
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Heritage MonthsMLK CelebrationOne Community
 Many Voices

Percentages represent students who agreed or strongly agreed that their 
experiences at NAU have helped them contribute to a positive campus 

environment (N=1,589)

Successful Transition and Academic 
Readiness (STAR) program
STAR is a two-year program that begins with a five-week 
residential summer bridge experience for incoming first-generation 
or high financial-need students.  The mission of the program is to 
help students make a successful academic and personal transition to 
the university environment by providing a supportive and nurturing 
educational experience.   Students continue to receive mentoring 
and support during their first two years at the university.

STAR Fall 2013 Evaluation
93% of students agree or strongly agree that STAR staff 
helped them prepare for the spring semester. (N=122)

93% of students rated the goal-setting/planning skills of  
STAR staff as good or exceptional. (N=115)

One Community Many Voices
“Voices” is a reception where students, faculty, and staff come 
together and recognize the many cultures and identities 
represented. Opportunities to eat, mix, mingle and join “talking 
circles” are just some of the activities available at the reception. 

Martin Luther King Celebration
“Defend your Dream” celebrates the life of Martin Luther King, Jr. 
The Black Student Union, the Office of the President, Student Life, 
Residence Life, Enrollment Management and Student Affairs and 
Inclusion and Multicultural Services come together to present this 
long-standing event, which includes a march and speakers.

Educational Support Services
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NATIVE AMERICAN STUDENT SERVICES

Mission
Native American Student Services (NASS) assists Northern Arizona 
University in becoming one of the nation’s leading universities serving 
Native American students through advocacy, holistic support services, and 
community outreach that increases the recruitment and retention of Native 
American, Alaskan Native, and Native Hawaiian students. 

Key Performance Indicators
Total unique students served 599

Total visits 2,797

Native American/Alaska Native/Pacific Islander/Native Hawaiian 461

Educational Support Services
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looking ahead
• Continue to increase student use of NASS and 

Native American Cultural Center services and 
facilities.

• In partnership with Academic Affairs revise 
assessment measures for the 2014 NASS Scholars 
Program.

• Continue to work on programming and 
collaborative partnerships to increase persistence 
toward graduation of our Native American/
Alaskan Native/Native Hawaiian students.

Programs and Services
• A gathering place and “home away from home” in the Native 

American Cultural Center
• One-on-one academic, financial aid, personal, and cultural 

guidance
• Academic and personal development workshops
• Peer mentor support
• First year seminar courses
• Resource connections with tutoring, child care, and social 

services
• Computer lab, faxing, printing, and study lounge
• Cultural events and activities

Event Highlights
FALL STEW FEST is an annual event designed to build a sense of 
community among our native students with faculty, staff, and 
other students. This event is co-hosted with the Native American 
Cultural Center and is a meal of Native American stews and fry 
bread.

NATIVE AMERICAN HERITAGE MONTH is celebrated in November. 
Throughout the month, NASS collaborates with departments across 
campus to provide events that recognize and educate participants on 
the achievements and contributions of America’s First Nations. The 
most notable events are guest speakers and cultural performances, 
film series, “foods of the Southwest,” and the Miss Indian NAU 
Scholarship pageant.

The NATIVE AMERICAN CONVOCATION CEREMONY celebrates and 
recognizes the accomplishments of our native graduates. The 
convocation emphasizes the importance of cultural traditions and 
provides an opportunity to bring family, friends, campus, and 
tribal leaders together. Graduates are encouraged to dress in their 
respective tribal or indigenous attire and are presented with a 
commemorative sash.
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NASS Scholars Program Participation
Students reported that participation helped them to:

Build confidence in academic abilities.

0% 20% 40% 60% 80% 100%

NASS

Be successful in my classes in general.

0% 20% 40% 60% 80% 100%

NASS

Talk through options related to issues I am facing.

0% 20% 40% 60% 80% 100%

NASS

Feel welcome as a Native American student.

0% 20% 40% 60% 80% 100%

NASS

Identify sources of funding to finance my education.

0% 20% 40% 60% 80% 100%

NASS

Built a relationship with a staff member to achieve my 
goals.

0% 20% 40% 60% 80% 100%

NASS

Source: NASS Database, EMSA Semester Outcomes Report, NASS 
Scholars Survey, 2013 

Percentages represent responses of somewhat and very much combined 
(N=85)



COLLEGE ACCESS PROGRAMS

Mission
Outreach programs provide high school-to-college transition and access for 
low income and potential first-generation college students through academic, 
financial, and career advisement, as well as educational assistance and experience. 

Together we promote student-centered college readiness programs to the 
underrepresented populations of Northern Arizona.

Our outreach programs include: TRIO programs, which are funded by the 
US Department of Education and the Northern Arizona College Resource 
Center (NACRC), which is funded by a Helios grant and delivered through 
a partnership with the Flagstaff YMCA, and the Nizhoni Academy, which is 
funded by NAU and its tribal partners.

Key Performance Indicators
Graduating high school seniors 184

Completed the FAFSA and /or applied for scholarships 98%

Enrolled in post-secondary education 76%

Students recruited to NAU 34%

Gates Millennial Scholars 7

Dorrance Scholars 2

Educational Support Services
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looking ahead
• Enroll one third (33%) of the outreach programs’ 

(Upward Bound, Upward Bound Math and Science, 
Talent Search, EOC, and Nizhoni Academy) 
students who enrolled at 4-year institutions at 
Northern Arizona University as freshmen.

• Retain outreach programs’ college freshmen 
at higher than average first year retention rates 
compared to like populations.

• Graduate outreach programs’ students at higher 
than average six year postsecondary graduation 
rates compared to like populations.

Educational Support Services
47

Programs and Services
Collectively college outreach programs serve more than 1,800 
middle and high school students and 1,400 adults throughout 
Northern Arizona. All programs have mandatory objectives set 
forth by the US Department of Education dealing with promotion, 
graduation, enrollment, and retention in post-secondary education. 
Programs and services include: 

• College awareness, College 101 courses, and  
admissions counseling

• Career inventories and major exploration
• Tutoring and other academic support, including ACT  

and SAT preparation
• Financial literacy, financial aid, and scholarships/loans

Participation in Rigorous 
Curriculum Study
610 or 42% of the outreach 
programs high school students 
are in a rigorous curriculum of 
study and/or dual enrollment; 
this is compared to 17% of 
students in the target schools 
we serve.

Participant High School 
Promotion
1,434 or 99% of high school 
students served by TRIO 
programs were promoted to the 
next grade.

42% 99%



STUDENT LEARNING CENTERS

Mission
Student Learning Centers (SLCs) assist students and empower them to 
excel academically while being engaged with the university. The Student 
Learning Centers provide personalized peer support and resources that 
build confidence, cultivate independent learning, and foster collaborative 
connections within the community.

Key Performance Indicators
UNIQUE STUDENTS SERVED  AY12–13 AY13–14 INCREASE

Tutoring  2,346 3,305 41%

Math Achievement Program  1,114 1,286 15%

Study Skills  88 101 15%

Study Group Tutoring  N/A 930 N/A

Tutoring Evaluation  337 390 16%

Graduate Test Prep  62 62 0%

Source: Tutor Trac, program evaluations, attendance tracking,  
Student Learning Outcomes survey
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looking ahead
• Provide integrated academic support for various 

courses.
• Manage continued growth and development of the 

Supplemental Instruction program.
• Expand the Graduate Test Prep program using 

a variety of teaching models within course and 
individual delivery modes.

Educational Support Services
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Tutoring Program

90% 
Percentage of survey respondents who indicated  

that because of tutoring they persisted in a  
course, rather than dropping it

86% 
Percentage of survey respondents who indicated  
that because of tutoring they achieved a higher  

grade in the course

Source: Tutoring program evaluation.  
N=336/1,982 recipients for a response rate of 17%.

Math Achievement Program (MAP)
After controlling for course, demographic characteristics, 
and the use of Math Lab/tutoring, MAP 
participation had a positive impact on course 
performance in spring 2013 for students enrolled 
in target courses (MAT 119, MAT 136, MAT 
137, and STA 270).

Supplemental Instruction (SI)
• The SI participant DFW rate in fall 2012 was 11% lower than 

the DFW rate for an equivalent group of non-participants and 
the spring 2013 DFW rate was 14% lower for SI participants.

• SI Leader, Nancy Hernandez, was awarded Student Employee 
of the Year, 2014

• According to the Student Learning Outcomes survey, a 
statistically significant percentage of respondents indicated 
that Supplemental Instruction helped them:

   SI NON-SI

Become a self-guided learner   86% 80%

Work through problems or issues 
you are facing   81% 75%

Manage the demands and stress 
of college life   74% 71%

Graduate Test Prep Program
• The Graduate Test Prep program has served 124 students since 

it began in September 2012. 
• Individual instruction is now offered. Students can determine 

the topics they would like to spend time working on.



MENTORING PROGRAMS
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Mission
Peer Jacks builds community and facilitates 
support networks for first-year students. Peer Jacks 
helps ease the transition to the university and develops a sense 
of self-direction by promoting learning beyond the classroom. 
Peer Jacks empowers students to achieve autonomy while 
completing a degree.

Transfer and Commuter Connections (TCC) endeavors to make the transition 
to the university as simple and fun as possible. Our goal is to connect students with each other, 
resources on campus, and provide ways to get involved on campus. We strive to provide tools to help 
students succeed at the university.



looking ahead
• Promote academic skill-building for participants in Peer Jacks.
• Strengthen support for transfer students across the university, 

including continued collaboration between Admissions and 
Transfer and Commuter Connections.
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Peer Jacks Program Participation
Peer Jacks Retention

Fall 2010 retained to fall 2011 81%

Fall 2011 retained to fall 2012 81%

Fall 2012 retained to fall 2013 75%

Peer Jacks Mentoring

Mentor helped them feel a connection to NAU 93%

Mentor helped them make a smooth transition to college
 90%

Source: fall 2012 Peer Jacks program evaluation. Percentages represent 
strongly agree and agree. N=150/723

Mentors indicated that their peer leadership experience has 
contributed positively to their overall NAU experience 95%

Source: fall 2012 Peer Mentor evaluation.  
Percentage represents very much. N=57/58

47%
Percentage of out-of-state freshman population who 

were served through events and one-on-one mentoring 
through Peer Jacks

82%
Percentage of Peer Jack mentors who are  

past program participants

Source: Advisor Trac, Program evaluations, Beacon, attendance tracking, 
talking points, Student Learning Outcomes, historical program records, 

Propensity data

Transfer and Commuter Connections

121%
Percentage increase in program participation in 

AY13–14 from the prior year

88%*
Percentage of respondents who indicated that overall, 

their TCC peer mentor has been helpful

86%*
Percentage of respondents who indicated that their 

TCC peer mentor helped them feel connected to NAU

79%**
Percentage of respondents who indicated that 
participating in the TCC program helped them 

transition to the university

Source: fall 2013 Transfer and Commuter  
Connections program evaluation.

*Percentages represent responses of  
strongly agree and agree (N=45/170)

**Percentages represent responses of quite a bit and very much 
combined (N=85)



Mission
Olson Scholars provides a summer bridge institute, campus transition and success 
programming, a Residential Learning Community with paired courses, and a campus 
organization called Olson Scholars for Social Justice to first-generation undergraduate 
students with a passion for social justice.

The Olson Scholars program is designed to honor Dr. Joel Olson and to teach new first 
generation social justice students to bring passion into their lives and education in the 
ways that Joel did. Dr. Olson was an assistant professor in the Department of Politics and 
International Affairs, where he specialized in political theory, racial politics, and social 
movements and extremism. He was well-loved—a mentor to many—and a social activist 
and advocate for the oppressed.

Retention
• 100% (15/15) of Scholars from the fall 2013 cohort returned for the spring semester 
• 87% (13/15) of the Scholars were in good academic standing after the fall semester 

Institute
Occurring the three weeks before the fall semester, the Olson Scholars Institute is 
designed to immerse Scholars into social justice issues and assist them as they transition 
to college. Faculty and staff come together to introduce Dr. Olson’s passions of open 
immigration and access to education. Scholars visit sites and programs at NAU and across 
northern Arizona as they acclimate to college life and their new home. They study scholarly 
writings, observe relevant films, participate in engaging debates and develop into a cohesive 
body of young university scholars. Sixteen students and two peer mentors participated in 
the 2013 summer Institute.

Residential Learning Community
Olson Scholars spend their first year as members of a Learning Community and reside 
in Cowden Hall. This LC provides a supportive foundation that encourages students to 
question, alter, inspect, and challenge their experiences.

Members of the Olson Scholar Learning Community
• Co-enroll in two liberal studies courses focused on social justice and activism
• Co-enroll in NAU 120:Transition to College and Study Skills
• Meet weekly with the Learning Community members and Community Mentors
• Engage in social events, which include dinners off campus, a trip to Oak Creek in 

Sedona, a social activism event, and speaker presentations

Scholars report their Residential Learning Community as highly helpful.  
Of the 10 survey respondents:

• 100% indicated their RLC very much helped them become aware of campus 
resources.

• 100% indicated their RLC very much helped them transition to college life.
(Residential Learning Community 2013–14 program evaluation)
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Olson Scholars for Social 
Justice (OSSJ)
Olson Scholars for Social Justice is a student 
club designed as a meeting place, not just for 
freshman Scholars, but for every generation 
of Olson Scholars. Currently there are 20 
members who meet monthly to pursue a 
passion for social justice through education 
and activism. In April, 100 people attended 
the “Justicia: Humanitarian Crisis on the 
U.S.–Mexico Border” symposium, which 
was hosted by OSSJ.

It’s easy to get selfish while 
you’re in college, ‘discovering 
yourself.’ But being a part 

of this organization 
has fundamentally 

awakened the more 

human side of me.

looking ahead
• Recruit 20 students and two peer mentors to participate in the summer  

2014 Institute. 
• Engage students with faculty from across campus in their First Year Seminar, 

Beyond the Crooked Line, enabling students to immerse themselves in the work 
of Dr. Joel Olson and to participate in immigration teaching and reform in the 
greater Flagstaff community throughout August and into the fall semester. 

• Offer three paired learning community academic classes spanning summer and 
fall for a deeply integrated learning experience.

”I come from a very 
conservative […] background. 

So being here has opened 
my eyes, made me more 

conscious, helped me realize 
that I have a say if I don’t 

agree with something. Olson 
Scholars has made me 

into a better person, 
globally. It’s made me 

understand how I react, and 
how I can have an impact.
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Mission
Blavin Scholars provides scholarships, campus transition, and success programming 
through to graduation to undergraduate students who have aged out of the Arizona Foster 
Care System.

Blavin Scholars Program Components
• Financial support/scholarship
• Weekly staff support, advising, and mentoring
• Special events including social and educational programs and workshops
• Faculty Life Skills Coach
• Campus-wide Advisory Board support

Financial Support/Scholarship
Blavin Scholars was founded in 2010 with a $1,000,000 endowment from Paul and Amy 
Blavin. Although the Blavins have never been in foster care, they have made it their 
personal goal to guide the newly independent lives of aged-out foster youth toward success. 
Fewer than two percent of foster youth graduate from a four-year university. The Blavins 
not only want to help more foster youth go to college; they want to help them graduate 
debt-free. This year, $31,517 was disbursed to Scholars to cover tuition and fees, 12-month 
on-campus housing, and a meal plan.

Weekly Support
The Blavin program serves to meet the immediate needs of our Scholars 24/7/365. It may 
be an academic challenge, a personal issue, financial assistance or providing a place to feel 
safe while voicing a frustration – we are here around the clock as a firm foundation for the 
Blavin Scholars.

• 100% (5/5) of last year’s Scholars graduated or returned in fall 2013. 
• This year, five students were supported through the Blavin Scholars program. 

• 80% (4/5) of the fall 2013 Scholars ended the semester in good academic 
standing and returned for spring 2014.

• To date, two Blavin Scholars have graduated and five are enrolled and progressing 
toward graduation. 

Through a partnership with the department of Sociology and Social Work, a social work 
student intern is assigned to the Blavin Scholars. The intern’s expertise is key in building 
relationships between the students and agencies throughout Arizona to provide financial 
and programmatic opportunities available for students who have aged out of the Arizona 
foster care system. The intern is the link to resources designed to help these students 
develop solid adult life skills and prepare for their future.

Blavin Events
• Fall welcome dinner 
• Fall Thanksgiving dinner w/Paul 

Blavin and the life skills coaches
• Spring welcome dinner 
• Spring Scholar-Coach progressive 

dinner 
• Key note address by Sam Bracken, 

author of My Orange Duffel Bag, read 
by the Scholars

• Monthly programs, such as financial 
literacy, budgeting, career planning, 
resume writing

• Mental health counseling resources on 
campus and in the community

• Trip to Red Rock Crossing on Oak 
Creek and to Cornville to color 
Easter eggs
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Faculty Life Skills Coach
The success of NAU’s Blavin Scholars program can be attributed, in part, to the 
mentoring relationships developed between students and employees (called Blavin 
Life Skills Coaches). One Blavin Scholar said that Dr. Sara Alemán, who is her life 
skills coach, is truly amazing. “She and I have become great friends. We have the same 
values, and she’s a wonderful role model.” Dr. Alemán fondly remembers the nurturing 
relationship she had with a grade school teacher who influenced her current belief. 
“Young people are our gift; it is our job to help them navigate and succeed.” Dr. Alemán 
appreciates that her scholar has given her a positive view of today’s youth. “She reminds 
me to see the positive of the world, and because of her I have more hope for our future.”

Faculty Affiliations
Dr. Christopher Griffin, Philosophy; Dr. Sara Alemán, Sociology; Mary Damskey, Social 
Work; Dr. Kathy Savage, Business; Nancy Serenbetz, Education; Jeremy LaBuff, History.

Advisory Board
• NAU Foundation
• Blavin Scholars
• Gateway Student Success Center 

Career Services
• Undergraduate Admissions and 

Orientation

• Financial Aid
• Housing and Residence Life
• NAU Bookstore
• Program of Social Work
• Master’s in Student Affairs
• Campus Health Services
• Department of Philosophy

looking ahead
• Double the number of Scholars 

supported to 10 in fall 2014.
• Develop an NAU 120: Study 

Skills and College Success for 
freshman Blavin Scholars to 
provide academic skill building 
and peer coaching.

• Distribute at least $50,000 in 
scholarship money.

• Provide life skills coaching 
through six faculty volunteers.

• Outreach to five Phoenix-area 
social service agencies to establish 
a pipeline for future scholars.

“For the past decade, our philanthropic passion has been the 

post-secondary education of youth aging out of foster care. Through trial, error and 

the generous guidance of others, we have learned a great deal about what works 

and what doesn’t. Money, while important, is not the main ingredient for success. The 

human touch is the secret ingredient that determines the success of our programs. 

Since day one, the faculty at NAU has enthusiastically embraced our program and our 

scholars. Our Program Director is the caring adult that our scholars have always longed 

for and rarely, if ever, have found. She is our key to success!” —Paul and Amy Blavin
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STUDENT LIFE
The Office of Student Life strives to 
assist, support, and advocate for student 
learning and success in and out of the 
classroom. We promote and celebrate 
human differences and encourage campus 
civility through our programs. We facilitate 
events and activities designed to create 
learning opportunities conducted in safe, 
positive, and respectful environments. 
Student Life encompasses campus events, 
student organizations, one-on-one student 
assistance, student conduct, and Parent and 
Family Services.



OVERVIEW

Campus Events
Student Life hosts events across campus to engage students in learning, making 
friends, service to the community, and leadership activities. Events include 
Welcome Week designed to connect new students with the campus community, 
a wide range of Homecoming events, and Gold Axe Awards to acknowledge 
outstanding student achievement.

Highlighted Event: Welcome Week
Welcome Week is designed to assist incoming freshmen connect with the 
university community. Six primary activities and their attendance were: 

Welcome Week Concert 3,767 

NAU Soccer Game  436

Letters Freshman Picture  1,574

Hypnotist CJ Johnson 1,253

Student Involvement Fair 1,275

President’s BBQ 3,000+
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Students reported positive outcomes of participating in Welcome 
Week events (N=1,239).

Welcome Week events were good ways to connect with 
other students
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Student Organizations
Student Life staff support over 300 student organizations by 
providing assistance with the organization registration process, 
event planning for large and small scale events, and connection to 
resources to run a student organization. 

354
Registered student organizations  

(310 in AY12-13)

77
New or revived organizations  

and hall associations  
(38 in AY12-13)

7,787
Unique students are members  

of student organizations  
(4,649 in AY12-13)

30
Organizations average membership

18
Organizations that have more  

than 100 members 



One-on-One Student Assistance
Students are often unaware of campus resources that are in place to assist them 
during their academic career. Student Life staff assist students in identifying 
available resources and in learning how to access them.

In AY 13-14 student life responded to numerous daily walk-in appointments 
and fielded questions about student organizations, leadership, obtained 
institutionally-approved class absences, and other topics.

Student Conduct
In the interest of student development, the Office of Student Life in conjunction 
with Housing and Residence Life works with students on being accountable for 
their behaviors. OSL and Residence Life staff meet with students involved in 
campus incidents and determines what sanctions may apply. 

A total of 2,834 student hearings were held by staff for 1,194 conduct cases.

0

100

200

300

400

500

May
April

March

Febru
ary

Ja
nuary

Dece
mber

November

Octo
ber

September

August
Ju

ly

2013–142012–13

Parent and Family Services
Parent and Family Services is a resource for parents and families of students. 
From staffing information sessions at Orientation to organizing Family 
Weekend, the staff answer questions, host social and educational events, and 
proactively share timely information that connects families to the university 
and helps students navigate and engage in campus life.
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Highlighted Event: Family Weekend 
Family Weekend 2013 was a three-day event of social and educational events 
for students and their families to engage on the Flagstaff campus.

Casino Night 1,236

BBQ 2,450

Football 9,527 

Brunch 1,300 

Based on the Family Weekend registration cards (N=615), family members 
came from 24 U.S. states as well as from Canada. The highest numbers came 
from the following states:

Arizona California

Nevada

Colorado

WashingtonNew Mexico

279 224 13

16 8 8
Parent Orientation
Prior to the beginning of fall and spring semesters, Parent and Family Services 
staff met with parents and families of new freshmen and transfer students at 12 
Orientation sessions.

looking ahead
• Increase upperclassmen and male students’ 

attendance of Welcome Week events through 
increased promotion and marketing.

• Launch an electronic process for student 
organization event planning and approval.

• Implement an involvement record for students to 
document their engagement in campus life.





CAMPUS 
SERVICES AND 
ACTIVITIES

Campus Services and Activities supports a 
wide variety of facilities and services that 
are safe, convenient, and contribute to an 
engaged living and learing environment. 
We encourage student health through 
our innovative campus dining program 
and operate campus unions and student 
centers that feature comfortable, dynamic, 
and collaborative meeting spaces. The 
educational and social student activities we 
host are an integral part of the residential 
campus experience. In addtion, our High 
Country Conference Center and Summer 
Programs serve on- and off-campus 
communities throughout the year, while 
the JacksCard and ticketing programs allow 
students quick, easy, and secure access to 
events and buildings across campus.



SUN ENTERTAINMENT
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Mission
Student Union Network (SUN) Entertainment is Northern Arizona 
University’s entertainment promotion and production company. Since 1982 
SUN Entertainment has been committed to providing social, recreational, and 
cultural activities for the university community. In addition to presenting major 
concerts and comedians, SUN Entertainment provides various free student 
programs including Prochnow Movies, Noon Time Activities, Welcome 
Weekend Concert, and the popular Friday night AfterHours program.

True Blue NAU Rewards
True Blue Rewards is a free loyalty program that rewards students for attending 
on-campus events such as athletic games and student organization activities. 
Incentives include ticket upgrades and other great prizes depending on the 
number of events attended. Group and individual student prizes that were 
awarded include NAU Bookstore gift cards, Campus Recreation passes for the 
Challenge Course, an intramural team entry, and Pizza and Wing parties in 
the residence halls.

3,997
Students who participated and earned NAU Reward Points 

through 185 True Blue events
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looking ahead
• Upgrade Prochnow Auditorium movie sound system to full 

Dolby surround sound in the summer of 2014.
• Utilize the newly remodeled Fieldhouse for more large-scale 

events during the winter months.

Events and Staffing
SUN Entertainment is run almost exclusively by students with just 
two full-time staff in support roles. The 25 student staff members 
are involved in all stages of the event planning process including:

• Entertainment industry market research
• Artist/agency negotiations
• Marketing and advertising
• Scheduling staff and event vendors 
• Event management

This year’s artist line-up featured: The Dirty Heads, Kip Moore, 
Time Flies, Keenan Thompson, Dustin Lynch, and Ellie Goulding 
(in partnership with ASNAU). SUN Entertainment also hosted 
a multitude of free and discounted events across campus and free 
movies almost every weekend at Prochnow Auditorium.

30
Free events

2,430
Discounted student tickets sold

5,144
Unique students attending

Prochnow Auditorium Free Movies 

24
Different movies shown

29,478
Total movie attendance

AfterHours
The AfterHours Program is one of SUN Entertainment’s most 
popular and longest running event series. Most AfterHours take 
place on Friday nights at the Union Point from 9 PM–midnight 
and feature free, fun, and engaging activities that vary in theme 
from week to week, such as Indoor Carnival and Casino Nights. 
AfterHours events afford NAU students the opportunity to win 
prizes that range from camping package trips with Outdoor 
Adventures to new Dell laptops and the latest gaming consoles. 

AfterHours programs offered 17

Average student attendance 270

Unique students attending at least 1 program 2,707

AfterHours Attendance by Event Type

Casino Nights

Scavenger Hunt

Ice Skating

Poker/Bingo Nights

Variety

Carnival Night

14% 52%

2%5%
15%

12%



Mission
The Central Ticket Office provides ticketing and information for on-campus events and 
organizations such as Athletics, College of Arts and Letters, School of Music, Theatre, 
Flagstaff Symphony Orchestra, and SUN Entertainment.

Key Performance Indicators
PAID EVENTS

Tickets sold 76,822

Ticket sales $1,083,000

FREE EVENTS

Tickets scanned 51,856 

Unique student attendees 11,922

Students who attended 4 or more events  5,267

Sales by Promoter

Campus Services & Activities
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looking ahead
• Increase on-line sales and Print-

at-Home ticketing events based on 
competitive fee analysis.

• Increase on-campus students’ 
attendance of free events to 95% in AY 
14-15 from 82% in AY 13-14.

CENTRAL TICKET OFFICE

High School Basketball
$100,000Performing Arts

$171,000

Theatre
$23,000

Flagstaff Symphony
$135,000

Master Chorale
$12,000

SUN Entertainment
$122,000

Other
$162,000

High School Football
$38,000

NAU Athletics
$320,000

94% 
Percentage of sales are made in person  

at the Central Ticket Office
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UNION AND STUDENT ACTIVITIES

Mission
The office of Unions and Student Activities provides meeting and event facility space in 
multiple buildings for student groups, internal departments, and external clients. Our 
student staff focuses on making event production and support seamless and keeping our 
facilities in pristine condition both indoors and outdoors. Through efficient practices and 
innovative methods, Unions and Student Activities works to provide environments that are 
convenient and flexible, and where collaboration and learning are encouraged. 

Campus Support and Student Employment
The students of Unions and Student Activities provide support for areas across campus 
including large scale events, on-going initiatives such as the Yellow Bike Program, 
campus beatification and landscaping maintenance around our facilities, and the Dining 
Services compost program. Student employees are the primary personnel resource for this 
department, and we provide leadership development, on-the-job training, and other skill 
and résumé building experiences. 

Meeting Room Usage and Customer Service
Our student staff is the primary point of contact for customers visiting the University 
Union, du Bois Center, Health and Learning Center, and summer conference programs. 
These students are generally cross-trained in numerous specialties and we rely on them to 
manage the day-to-day operations.

TYPE OF RESERVATIONS  UNION DU BOIS HLC TOTAL

Meetings  1,346 435 456 2,237

Vendors  824 106 0 930

Special Events  104 220 3 327

Students Employed by Area (120 students)

Information Desks

Yellow Bike

Reservation Desk

Grounds

looking ahead
• Streamline reporting and integrate 

an online payment portal for the new 
online meeting room reservation tool. 

• Collaborate with Facility Services to 

expand the “herbicide-free” weeding 
and turf management program from 
the original test plots to a campus-
wide initiative.



CAMPUS DINING
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Mission
Campus Dining’s primary mission is to provide great food, exemplary service, 
and an exceptional student experience at all of our locations across campus.  
Dining on campus is integral to a healthy campus; it not only provides fuel for the 
mind and body but helps build a sense of connection to the campus community.

Sustainability
• 64,846 pounds of food waste were composted, which equated to 26.5 tons 

of carbon reduction/avoidance.
• Nine different sustainability events for students were presented.
• 21 campus departmental and student groups collaborated on 

sustainability efforts.

Nutrition
Campus Dining made 2,255 student, staff, and faculty contacts through  
51 different programs and educational events related to nutrition, health  
and wellness.
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looking ahead
• Provide more information about where 

foods are coming from by highlighting 
locally farmed/procured foods, 
presenting chef demonstrations, and 
exhibition-style cooking.

• Increase health education and awareness 
through Mindful Menus and healthier 
dining options.

• Increase food donations to the 
Flagstaff community.

• Continue to create an environment that 
celebrates different cultures, traditions, 
and ideas through featured American 
and global cuisines provided throughout 
Campus Dining operations.

Healthy Hydration Campaign
Campus Dining provided re-usable drink tumblers to more than 
3,700 new freshman students at move-in with Healthy Hydration 
messaging inside, along with articles in campus publications: Plaid, 
The Backpack, and Health at the Top.

Mobile Apps
Mobile applications are convenient ways for students to access 
dining information.

Dining Services
11,995 unique people used the Dining Services mobile app to find 
dining locations, preview daily menus and specials, and evaluate 
nutritional information. 

Tapingo
Tapingo is a mobile ordering and payment app.

Dining Scholarships Program 
The NAU Foundation raised nearly $33,000, including $10,000 
from Dining Services for meal plan scholarships.

Meal Plans
75% of campus residents who are not required to purchase a meal 
plan voluntarily do so.

Voluntary meal plan participation is an important indicator of 
satisfaction with the Campus Dining program and meal plans  
in general. 

Voluntary Meal Plans
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Hooper Fund
Dining Services has committed $50,000 to the Hooper Fund, 
which assists in providing opportunities for students to pursue 
applied research, including the composting project on campus. 
Dining Services donates $5,000 per year to fulfill its commitment.

10,695
Unique users placed at 
least one mobile order 

11,302
Highest weekly order 
count campus-wide

Student Employment 
Campus Dining employs 422 students of 
725 total employees.

Programming Funds
$30,000 in catering were contributed by 
Dining Services to support 166 events 
hosted by 97 student organizations  
and 24 departments.



JACKSCARD
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Mission
The JacksCard Office provides student, staff, and faculty ID cards, manages 
access to university buildings and events, and coordinates the Jacks Debit 
Express program, which supports meal plans, dining funds for local 
restaurants, and other campus-related services.

Key Performance Indicators
Dollars managed through Jacks Debit Express $1,325,894

ID cards issued 13,045

Residence hall and classroom doors equipped  
with electronic card access technology 365

Online Photo Submissions
The JacksCard Office began online photo submission for ID cards during 
orientation for the fall 2013 freshman class. 48% of students attending 
orientation submitted their photos online prior to coming, which significantly 
decreased the office wait time for cards and increased students’ satisfaction with 
their photo.

Technology Corner
Event Manager is the new web-based program managed by JacksCard Office 
to track attendance and scan tickets at campus locations equipped with 
Mobilecard reader technology.
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looking ahead
• New, more secure cards will be reissued to 

12,000 campus residents and affiliates who live, 
attend class, or teach in classrooms located in 
residence halls.

• New, more secure card readers will also be 
installed in all residence halls and in the new 
Science and Health building.





ENROLLMENT 
SERVICES

Enrollment Services guides prospective 
students through their initial engagement with 
the university and throughout their application 
and orientation to campus. It also provides 
financial services to all students, manages the 
division’s communication and marketing efforts, 
and provides operational data and analysis for 
strategic planning and positioning. The unit 
is comprised of five areas: Undergraduate 
Admissions and Orientation; Scholarships 
and Financial Aid; EMSA Communications; 
Business Intelligence, and a Technical Team 
that provides system support throughout 
Enrollment Services.



Mission
Undergraduate Admissions and Orientation uses a personalized approach 
to guide students through recruitment, admissions, and transition to the 
university community.

Key Performance Indicators 
In an effort to increase enrollment, the applicant pool has been greatly 
expanded over the past ten years:

Increase in applicants 254%

Increase in offers of admission to applicants 240%

Increase in acceptances of admission offers to applicants 78%

Applications O�ers Accepts
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Campus Visits and Events
A student’s visit to campus is a strong indicator of future enrollment 
at the university. Increases in both daily campus visitors and 
attendees of Discover NAU/Honors Days are positive signs for fall 
2014 enrollment. 

Daily Campus Visits, July 1–June 30

 2012–13 2013–14 % CHANGE

Students 4,799 5,102   6%

Guests 8,708   9,000 3%

Total  13,507 14,102  4%

Discover NAU/Honors Days, July 1–June 30

 2012–13 2013–14 % CHANGE

Students 1,675  1,955  17%

Guests 2,608  2,653  2%

Total  4,283  4,608  8%

Communications and Call Center
A team of professional and student staff conduct outreach to 
and field questions from prospective students and their families 
throughout the recruitment cycle. An increase in outgoing calls 
reflects the intentional effort to provide needed information and 
answer questions in a proactive way rather than wait for students 
to contact the office. Furthermore, a coordinated series of emails 
and print communications are also strategically deployed to provide 
prospective students and their families with information about the 
university and Flagstaff communities. 

Call Center Activity

 2010–11 2011–12 2012–13 2013–14

Incoming 75,184  81,609  72,079 80,945 

Outgoing 40,694  69,338 90,806 139,311

Communications

   2011–12 2012–13 2013–14

Print and e-mail communication pieces 2,176,133  2,335,467 2,832,079

looking ahead
• Continue to improve the recruitment process 

from application to enrollment by identifying and 
managing a more targeted application pool.

• Consolidate marketing and communication 
functions across the division by forming an EMSA 
Communications and Marketing team.

Enrollment Services
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Key Facts and Activities
• 70,000+ miles were traveled by state vehicles and 60,000+ 

airline miles were traveled throughout the western US to 
recruit qualified students.

• 600+ information sessions, high school visits, college fairs, and 
transfer student fairs were completed in 12 states.

• 26,313 visitors came to campus during the 2013-2014 year, an 
11% increase over 2012-2013, adding to the large 27% increase 
that was seen the previous year.

•  16 community colleges in Arizona, 15 community colleges 
in California, and 2 community colleges in other states were 
visited by Admissions staff.

Orientation Attendance
Orientation attendance is increasing steadily with  
enrollment growth.
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Mission
The Office of Scholarships and Financial Aid provides education, 
information, guidance, and support in a timely manner for 
individuals and families interested in the financial aid and 
scholarship process to help make their academic endeavors possible. 
In support of the university’s mission, values and goals, we are 
committed to offering appropriate financial resources to students 
in an accurate, equitable, and timely manner while complying with 
federal, state, and institutional regulations and guidelines. 

Free Application for Federal Student 
Aid (FAFSA) Applicants
Over the last several years, a significant increase in applications 
for financial aid has occurred. As a result, the office has managed 
the increase by more efficiently processing applications and 
communication to students and their families.

Financial Aid Applications Processed
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looking ahead
• Prioritize, improve, and implement an ongoing 

training plan to enhance the skills and knowledge 
necessary to perform tasks and duties effectively in 
the changing environment of financial aid. 
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Disbursement
An increase in the proportion of students with financial need has occurred in 
the last several years, which has substantially increased the total amount of 
federal grants and loans the office awards to students. Between fall 2007 and 
fall 2013: 

13%
Percentage increase 

in the financially 
needy student 

population (from 
50% to 63%)

24
Million dollar 

increase in grants 
disbursed (from  

$15 million to  
$39 million)

55
Million dollar 

increase in loans 
disbursed (from  

$75 million to  
$130 million)

Scholarships
To recruit quality students, the office has been strategically awarding 
scholarships to high achieving students. The overall increase in merit 
scholarship dollars and waivers has grown, as has the number of new and 
continuing students who receive them. Between fall 2007 and fall 2013:

• The annual merit scholarship and waiver amount disbursed has increased 
from $10 million to $63 million.

• The annual number of recipients of merit scholarships has increased from 
4,761 to 12,969 students.

• Incoming freshmen are automatically considered for all merit-based 
scholarships if they submit test scores to the university.

• There are five resident scholarships and one nonresident scholarship.
 » Lumberjack
 » AIMS
 » President’s (resident)
 » President’s (nonresident)
 » Dean’s 
 » Merit

   FY 2007 FY 2013

Scholarships/waivers disbursed $9,941,669 $63,413,034

Students awarded   4,761 12,969 








