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El Morro National Monument Visitor Survey

This report describes results of a year-long visitor survey conducted at El Morro National Monument (NM). A questionnaire developed by Dr. Martha Lee (NAU School of Forestry) in collaboration with the National Park Service was distributed by monument staff and analyzed by Northern Arizona University. 

The purpose of the survey was to gather information on visitors to El Morro National Monument to be used in developing the monument’s General Management Plan. This information will be used in developing alternatives for monument management, including programs in interpretation, visitor services, facility development, and resource management. Information on visitors, including their preferences for monument management will also be useful for evaluating the impact of proposed management alternatives on visitors and visitor satisfaction. Information on visitor preferences for additional travel and tourism services will be useful in working with monument tourism partners, including local Chambers of Commerce, businesses, and other land management agencies.  

Survey Methods:

The survey was a 15-page questionnaire that was filled out by visitors and returned on-site. Monument staff gave out surveys at the entrance to the monument based on a pre-set sampling plan. The survey was conducted monthly for one year beginning in August 2008 and ending in July 2009. A copy of the questionnaire is provided in Appendix A.

Trained monument staff administered the survey. During the sampling period, the surveyor identified every nth group entering the monument. The staff person used a pre-scripted introduction and asked visitors for their voluntary participation. If the visitor agreed, they were given a questionnaire and asked to fill it out and return it to the visitor center located at the exit of the monument before they left the area. An El Morro pin was given as an incentive to visitors to participate in the survey. 

Monument staff distributed 1000 surveys throughout the sampling year. Nine hundred seventy-four surveys were returned, with a response rate of 97%.  Eighty-one  visitors refused to participate in the survey. 
Results for the 12 month survey are detailed in this report, along with a seasonal comparison of results. Results for seasonal variation were obtained by combining monthly data and comparing across seasons:  fall=September-November, winter=December-February, spring=March-May, and summer=June-August.  A Chi-Square test with standardized residuals was used to look for statistically significant differences across season.
Highlights from the survey including the entire data set are presented first, followed by more detailed tables containing results for all questions in the survey.   A third section contains highlights from the seasonal comparative analysis followed by detailed tables of the seasonal analysis results.
Highlights of the VISITOR Survey
Survey highlights are presented as bulleted statements. For more detailed information on responses to each survey question see the Summary Tables. Highlights are organized into four sections: Trip Characteristics, Describing Your Visit, Managing El Morro National Monument, and Visitor Characteristics. 

Trip Characteristics:

· For most visitors (62.9%), their visit to El Morro was one stop on part of a larger travel plan. 37.1% of visitors came for a day outing specifically to El Morro.

· The most popular sources of information used in planning trips to El Morro were maps (25.0%), recommendations by other people (24.0%), books or magazines (22.4%), the El Morro website ( 20.7%) and previous visits (26.7%). 22.6% of visitors had no pre-planning before coming to El Morro. 

· Visitors came to El Morro primarily with family (58.4%), friends (18.8%), or alone (13.6%). 

· The average group size was 2 people, with a minimum of 1 person and a maximum of 50 people.

· The majority of visitors were adults (ages 17-61) (74.7%), followed by seniors (ages 62 +) (41.3%), youths (ages 6-16) (12.9%) and children (ages 5 and younger) (4.0%).

· Few visitors were on or part of a commercial guided tour group (<1%), school/educational group (2.0%), or another type of organized group (3.0%).

· The primary mode of transportation used by visitors was an automobile/sport-utility-vehicle/van/truck (86.7%), followed by recreational vehicles (8.2%), vehicle plus a trailer in tow (3.0%), or other (1.7%).

· Visitors to El Morro stayed the night before their visit in Gallup (20.7%), Albuquerque (20.3%), Grants (18.6%), or somewhere else (40.4%).

· Overnight accommodations used by visitors on the night before their visit included: my home (20.9%), family or friends’ home (11.5%), motel/hotel (38.2%), campground (9.6%), backcountry campsite (1.7%), RV park (10.9%), or another location (7.2%). Visitors stayed the night after their visit in Gallup (16.9%), Grants (11.1%), Albuquerque (22.2%), or somewhere else (49.8%).

· When asked which from a list of services visitors would prefer to have within a 30-mile radius of the monument, the most preferred services were:

· Food services (37.2%)

· Gas station (31.8%)

· Native American arts and crafts store (26.2%)

· Convenience store (26.5%)

· Campground (17.7%)

· Motel/hotel (14.3%)

· No other services (12%)

· Bed and breakfast (8.8%)

· RV park (8.5%)

· Other services (3.2%)

· National Park Service or other cultural areas visitors said they visited or planned to visit as part of their trip to the monument included:

· El Malpais National Monument (45.5%)

· Ice Cave and Bandera Volcano (35.7%)

· Zuni Pueblo (33.2%)

· Petrified Forest N.P. (31.7%)

· Canyon de Chelly National Monument (26.7%) 

· Acoma Cultural Center (25.9%)

· Bandelier National Monument (25.7%)

· Chaco Culture National Historic Park (23.6%)

· Mesa Verde N.P. (23.4 %)

· Petroglyph National Monument (21.4%) 

· Hubbell Trading Post (17.0%)

· Aztec Ruins National Monument (14.3%) 

· Red Rock State Park (13.4%)

· Wild Spirit Wolf Sanctuary (9.1%)

· Northwest New Mexico Visitor Center (8.9%) 

· New Mexico Mining Museum (7.6 %)

Describing Their Visit:
· The largest number of visitors (39.7%) arrived at El Morro in the early afternoon (between 12:01 and 3:00). 26.9 % of visitors arrived in the mid-morning (between 10:31 and 12:00), 21.4% arrived in the early morning (open to 10:30), and 12.0% arrived at the monument in the late afternoon (3:01 to close). 

·  70.2% of visitors were first-time visitors to the monument. 29.8% of visitors had been to El Morro before, with the number of previous trips ranging from 1 to 150 trips, and the majority of repeat visitors had between 1 or 2 previous trips (58.2%).  

· From a list of possible reasons for visiting El Morro, the reasons visitors most often indicated as being “very important” or “extremely important” included:

· To look at the scenery (89.3%)

· To see what this place is all about (80.6%)

· To see petroglyphs (79.9%)

· To enjoy nature (76.7%)

· To have an adventure (75.6%)

· To see archeological ruins (74.5%)

· To see Spanish or English inscriptions (72.5%) 

· To share the area with family or friends (67.4 %)

· To be away from crowds of people (65.6%)

· To exercise (52.0%)

· To be creative (38.8%)

· To connect spiritually with the area (30.4%)

· To teach kids about history (25.0%)

· To research geneology (6.2%)

· Visitors indicated that during their visit they:

· Walked the Inscription Loop Trail (93.5%)

· Looked at the visitor center exhibits (93.0%)

· Browsed the bookstore (87.8%)

· Walked the 2 mile Headland Trail (54.5%)

· Watched the El Morro film (43.8%)

· Used the picnic area (16.2%)

· Camped in the El Morro campground (9.0%)

· Attended a ranger program (3.7 %)

· Visitors were asked to respond to an open-ended question asking what they most enjoyed about their visit to El Morro National Monument. Responses were grouped into the following categories:

· Scenery/beauty/view (42%)

· Inscriptions/ petroglyphs/ ruins (28%)

· Hiking (22%)

· History (17%)

· Nature (14%)

· Talking to rangers (10%)

· Peace/ quiet (7%)

· Everything (6%)

· Visitor center/ guidebook (5%)

· Pool of water (4%)
· Well maintained park/ facilities (3%)

· Learning about people/ area (3%)

· Not crowded/ solitude (3%)

· Miscellaneous (3%)
· Spiritual connection (2%)

· In a second open-ended question visitors described what they least enjoyed about their visit to El Morro. The most often mentioned categories were*:

· Nothing/ enjoyed everything (42%)

· Environmental factors (27%)

· Individual constraints (15%)

· Desire for additional services (10%)

*For additional responses see the summary tables
· Visitors were asked to indicate the impact of a number of environmental and management conditions and facilities on their experience at the monument.

Things that added to visitor experiences: 
· Presence of numbered markers (85.0%)
· Availability of restrooms (81.6%)
· Availability of benches (72.1%)
· Presence of railings (48.3%)
· Presence of wood fencing (47.6%)
· Availability of drinking fountain (43.2%)
Things that visitors either didn’t notice/use or that had no effect on their experience:

· Sounds from park staff activities (97.6%)

· Visibility of cars (95.8%)

· Sounds from airplanes (96.4%)

· Visibility of power lines (93.6%)

· Visibility of development in area (89.8%)

· Visibility of development from top of inscription rock (87.7)

· Sounds from road traffic (90.1%)

· Availability of campground (81.9%)

· Availability of drinking fountain (54.6%)

· Presence of wood fencing (52.2%)

· Presence of railings (50%)

· Availability of benches (31.1%)

· Availability of restrooms (18.2%)

· Presence of numbered markers (14.5%)

· 12.3% of visitors had children with them on this visit to El Morro. For visitors with children 22.7% participated in junior ranger programs.

· Visitors were asked to respond to an open-ended question asking what they felt was most special about El Morro National Monument. Responses were grouped into the following categories:
· History (39%)

· Scenery/ beauty of the area (25%)

· Inscriptions/ petroglyphs (20%)

· Protection/ preservation of inscriptions, site (12%)

· Learning about the people/ culture (7%)

· Geological/ natural wonders/ nature (11%)

· Ruins (7%)

· Park staff (5%)

· Peace/ quiet (5%)

· Pool of water (4%)

· Everything (4%)

· Spiritual connection (5%)

· Not crowded/ solitude/ getting away (5%)

· Visitor center/ displays/ video (2%)

Managing El Morro National Monument:

· Visitors were given the mission of El Morro National Monument in the questionnaire. 45.4% of visitors reported that they had prior knowledge of the mission of El Morro prior to their visit. 54.6% of visitors were not aware of the mission before their visit, but from this group 95.7% felt that the mission was made clear to them during their visit. 

· When asked to indicate how significant each of the following features were in making El Morro a monument of national importance, the features visitors found to be “somewhat significant” or “very significant” were:

· The petroglyphs (96.3%)

· The inscriptions (95.5%)

· The archeological sites (95.1%)

· A long history of human interaction with the area (94.8%)

· The pool of water at the base of El Morro (94.6%)

· A relationship to broader Southwest history (90.9%)

· The connection between living cultures and the park’s archeological resources (87.9%)

· Historic buildings (62.9%)

· Visitors are generally interested in potential additional interpretive/educational opportunities to experience El Morro National Monument (75.1%). Only 24.9% of visitors checked that they were not interested in additional interpretive opportunities. Presented with a list of possibilities, visitors indicated that they would be interested in the following:

· Guided walks into closed areas of the monument (88.2%)

· Additional self guided walks (81.2%)

· Ranger-guided walks (77.1%)

· Interpretive/educational talks (76.0%)

· Updated museum exhibits (61.4%)

· Programs for children (60.4%)

· More outdoor exhibits (52.4%)

· Multi-media presentations (51.4%)

· Updated orientation film (50.0%)

· Audio trail guides (48.0%)

· More information on the monument website (39.3%) 

· Interpretive learning using computers (28.9%)

· When given options for possible additional opportunities for visitors to experience El Morro National Monument, visitors found the following to be either “very important” or  “extremely important”:

· Take a guided tour to see the box canyon (66.9%)

· Being able to view more of the unexcavated prehistoric sites (65.1%)

· Take a self-guided interpretive trail to see unexcavated ruins (64.5%)

· More walking trails (60.1%)

· Expand the campground (14.2%)

· Expand the picnic area (13.9%)

Visitor Characteristics:
· 96.5% of visitors reported that their primary language was English.

· 5.6% of visitors indicated that they were Hispanic or Latino. The majority of visitors were White (86.5%), with 5.3% American Indian or Alaskan Native, 2.2% Asian, 0.3% Native Hawaiian or Pacific Islanders, and 0.6% Black or African American.

· 71.1% of American Indians or Alaskan Natives came to El Morro to connect spiritually with the area. Followed by White (62.2%), Native Hawaiian or Pacific Islander (50%), Asian (46.2%), and Black or African American (33.3%).

· 74.5% of visitors had college or post-graduate education.

· 14% of visitors reported that at least one member of their personal group had a physical condition that made it difficult to access or participate in part activities or services.

· The majority of visitors came from 5 western states; New Mexico (23.3%), Arizona (8.6%), California (7.7%), Texas (6.2%), and Colorado (4.6%). 9.6% of visitors came from other countries. For more information on visitor residence see the summary tables.

Summary Tables
1. What type of trip were you on while visiting El Morro National Monument?

	Type of Trip

(n=961)
	Percent

	Multi-day trip with El Morro as

part of a larger travel plan
	62.9

	Day outing to El Morro
	37.1


2. What information did you use in planning this trip to El Morro N.M.? 

	Information Used

(n=975)
	Percent*

	No pre-planning
	22.6

	Have been here before
	26.7

	Recommended by other people
	24

	Books/magazines
	22.4

	Map
	25

	El Morro web site
	20.7

	Some other web site
	3.3

	Got information at the Northwest

New Mexico Visitor Center
	8.2

	Got information at another

National Park Service area
	9.1

	Contacted El Morro
	1.4

	Other **
	15.3


* Adds to more than 100% due to multiple responses

** AAA, earthcache.org, last minute decision, brochure in a motel, internet, TV

3. On this visit, what kind of personal group (not guided tour/school/other organized group) were you with?

	Kind of Personal Group

(n= 936)
	Percent

	Alone
	13.6

	Friends
	18.8

	Family
	58.4

	Family and friends
	5.4

	Other
	3.7


4. a. On this visit, how many people were in your personal group, including yourself?

	Group Size

(n= 942)
	Number of People in Group

	Average size
	2

	Minimum size
	1

	Maximum size
	50


4. b. Including yourself, how many people in your personal group are in each of the following age categories? (Each age group has an individual summary table with the number of people falling into each category).

	Age Group

(n= 387)
	Percent

	Senior (62+ years old)
	41.3

	Adult (17-61 years old)
	74.6

	Youth (6-16 years old)
	12.9

	Child (5 and younger)
	4.0


5. On this visit, were you and your personal group part of the following types of groups?

	Different Types of Groups 


	Percent

	Commercial guided tour (n= 889)
	<1

	School/educational group (n= 892)
	2.0

	Other organized group (n= 898)
	3.0


6. On this visit, what forms of transportation did you and your group use to travel between your overnight accommodations or home and El Morro?

	Forms of Transportation

(n= 939)
	Percent

	Automobile/sport-utility-vehicle/

Van/truck
	86.7

	Recreational vehicle
	8.2

	Vehicle plus a trailer in tow
	3.0

	Other*
	1.7





*jeep, on foot, motorcycle

7. Where did you stay the night before your visit to El Morro?

	Stay the Night

(n= 942)
	Percent

	Gallup, NM
	20.7

	Grants, NM
	18.6

	Albuquerque, NM
	20.3

	Other*
	40.4





*Ramah, Santa Fe, home, Zuni, Holbrook
8. What type of overnight accommodations did you use the night before your visit to El Morro?

	Overnight Accommodations

(n= 937)
	Percent

	My home
	20.9

	Family or friends’ home
	11.5

	Motel/hotel
	38.2

	Campground
	9.6

	Backcountry campsite
	1.7

	RV park
	10.9

	Other*
	7.2





*Bed and Breakfast, Wal-Mart, roadside
9. Where do you plan to stay the night after your visit to El Morro?

	Stay the Night After Visit

(n= 937)
	Percent

	Gallup, NM
	16.9

	Grants, NM
	11.1

	Albuquerque, NM
	22.2

	Other*
	49.8


*Santa Fe, Zuni, Home, Holbrook,

Arizona, El Morro campground, not sure
10. If you were to return to this area, which of the following services would you prefer to have within a 30-mile radius of El Morro?

	Services
(n= 975)
	Percent*

	Gas station 
	31.8

	RV park 
	8.5

	Motel/hotel 
	14.3

	Convenience store 
	26.5

	Food Services 
	37.2

	Campground 
	17.7

	Bed and breakfast 
	8.8

	Native American arts and crafts store 
	26.2

	Other **
	14.7


* Adds to more than 100% due to multiple responses.

** no other services, health food store, bike path, coffee, showers and dump sites
11. Which of the places listed below have you visited or do you plan to visit on this trip?

	Places of Interest
(n= 975)
	Percent

	El Malpais National Monument 
	45.5

	Ice Cave and Bandera Volcano 
	35.7

	Zuni Pueblo 
	33.2

	Petrified Forest National Park 
	31.7

	Canyon de Chelly National Monument 
	26.7

	Acoma Cultural Center/ Pueblo tour
	25.9

	Bandelier National Monument 
	25.7

	Chaco Culture National Historic Park 
	23.6

	Mesa Verde National Park 
	23.4

	Petroglyph National Monument 
	21.4

	Hubbell Trading Post National Historic Site 
	17.0

	Aztec Ruins National Monument 
	14.3

	Red Rock State Park 
	13.4

	Wild Spirit Wolf Sanctuary 
	9.1

	Northwest New Mexico Visitor Center 
	8.9

	New Mexico Mining Museum 
	7.6


* Adds to more than 100% due to multiple responses.

12. What time did you arrive at El Morro?
	Time

(n= 928)
	Percent

	Early morning (open to 10:30) 
	21.4

	Mid-morning (10:31 to 12:00) 
	26.9

	Early afternoon (12:01 to 3:00)
	39.7

	Late afternoon (3:01 to close)
	12.0


13. a. Is this your first visit to El Morro?

	First Visit

(n= 954)
	Percent

	Yes
	70.2

	No
	29.8


13.b (If no) Including this trip, about how many previous visits have you made in your lifetime?

	Number of Previous Visits

(n= 268)
	Percent

	1
	39.2

	2
	19.0

	3
	13.4

	4
	7.1

	5
	4.1

	6
	3.4

	7
	1.9

	8
	1.9

	10
	3.0

	11
	<1

	15
	<1

	20
	2.6

	25
	<1

	30
	<1

	100
	<1

	150
	<1


14. People come to this park for many different reasons. Below is a list of reasons why people might come here. How important to you was each of the following reasons for visiting El Morro on this trip?

	
	Percent

	Reason for Coming
	Not Important
	Somewhat Important
	Moderately Important
	Very Important
	Extremely Important
	Not Applicable

	To see what this place is all about (n= 933)
	1.2
	1.8
	13.6
	44.2
	36.4
	2.8

	To see archeological ruins (n= 931)
	2.3
	5.8
	15.4
	34.2
	40.3
	2.1

	To see inscriptions 
(n= 931)
	2.7
	6.9
	17.1
	32.5
	40.0
	0.9

	To see petroglyphs 
(n= 934)
	1.0
	4.1
	14.7
	34.7
	45.2
	0.4

	To teach my kids about history (n= 846)
	12.4
	1.8
	4.8
	10.3
	14.7
	56.0

	To research my genealogy (n= 837)
	26.5
	4.5
	3.3
	2.9
	3.3
	59.4

	To connect spiritually with the area (n= 876)
	16.3
	7.2
	13.2
	15.2
	15.2
	32.9

	To look at the scenery        (n= 939) 
	0.3
	1.4
	7.8

	30.5
	58.8
	1.3

	To enjoy the sounds and smells of nature 
(n= 907)
	1.4
	4.5
	16.6
	32.5
	44.2
	0.7

	To do something creative such as paint, sketch or take photographs (n= 883)
	15.4
	7.8
	15.3
	19.3
	19.5
	22.8

	To get some exercise

 (n= 893)
	5.6
	9.0
	30.1
	28.8
	23.2
	3.4

	To be away from crowds of people (n= 642)
	5.1
	5.6
	19.9
	26.2
	39.4
	3.7

	To share this place with family and/or friends 

(n= 884)
	2.9
	4.2
	14.1
	27.6
	39.8
	11.3

	To have an adventure 

(n= 895)
	2.3
	4.2
	15.2
	33.0
	42.6
	2.7

	Additional reasons *

(n= 172, 17.6%)
	
	
	
	
	
	


* renew sanity, spend time with family, get stamp in NP book, wonderful campground, great rangers, bird watching, to see wildlife
15. During your visit, did you…

	
	Percent

	Activities
	Yes
	No

	Watch the El Morro film?(n= 897)
	43.8
	56.2

	Look at the visitor center exhibits? (n= 910)
	93.0
	7.0

	Browse the bookstore? 

(n= 913) 
	87.8
	12.2

	Use the picnic area?

(n= 895)
	16.2
	83.8

	Camp in the El Morro campground?(n= 879)
	9.0
	91.0

	Walk the ½ mile Inscription Loop Trail? (n= 904)
	93.5
	6.5

	Walk the 2 mile Headland Trail? (n= 868)
	54.5
	45.5

	Attend a Ranger program? (n= 875)
	3.7
	96.3


16. What did you most enjoy about your visit to El Morro?
	What did you most enjoy?

(n= 869)
	Percent

	Scenery/Beauty/View
	42

	Inscriptions/petroglyphs/ruins
	28

	Hiking
	22

	History
	17

	Nature
	14

	Talking to rangers
	10

	Peace/quiet
	7

	Everything
	6

	Self-guided tour book/ visitor center
	5

	Pool of water
	4

	Well maintained park/ facilities
	3

	Learning about people/ area
	3

	Not crowded/ solitude
	3

	Spiritual connection
	2

	Miscellaneous
	1

	Great family/friends outing
	1

	Taking pictures
	<1


17. What did you least enjoy about your visit to El Morro?
	What did you least enjoy?

(n= 615)
	Percent

	Nothing/enjoyed everything
	42

	Environmental factors 

(weather, bugs, lack of shade)
	27

	Individual constraints/limitations
	15

	Desire for additional services
	10

	Conflicts with other visitors
	3

	Road construction on Hwy 53 
	2

	Issues with trails (paved, markers)
	2

	Steep climb, walk /heights
	2

	Lack of food/beverages on site
	2

	Campground services 

(safety, smell, space too small for RV)
	2

	Vandalism
	2

	Miscellaneous
	<1

	More information about ruins/trails
	<1

	Treatment of past history
	<1


18. How did each of the following affect your experience during your visit to El Morro?

	
	Percent

	Activities
	Did Not Experience
	Added to My Experience
	No Effect on My Experience
	Detracted from My Experience

	Sounds from road traffic 

(n= 901)
	54.4
	0.9
	35.3
	9.4

	Sounds of airplanes flying overhead (n= 905)
	69.2
	1.5
	27.2
	2.1

	Sounds from maintenance, preservation, or other park staff activities 

(n= 902)
	70.2
	2.0
	27.4
	0.4

	Visibility of cars in the parking lot (n= 906)
	37.9
	2.2
	57.9
	2.0

	Visibility of power poles and lines 

(n= 903)
	40.9
	0.9
	52.7
	5.5

	Visibility of park development from the top of Inscription Rock

 (n= 925)
	39.4
	5.3
	48.3
	7.0

	Availability of benches along the trail (n= 945)
	4.7
	72.1
	23.1
	0.2

	Presence of railing on top of the bluff (n= 924)
	23.1
	48.3
	26.1
	2.6

	Availability of campground facilities 

(n= 920)
	56.6
	17.6
	25.3
	0.4

	Visibility of development in the surrounding area 

(n= 935)
	40.4
	3.9
	49.4
	6.3

	Presence of wood fencing along the Inscription Trail

 (n= 936)
	4.8
	47.6
	45.7
	1.8

	Presence of numbered markers and signs along the trail (n= 940)
	2.2
	85.0
	12.7
	0.1

	Availability of drinking fountain (n= 925)
	37.0
	43.2
	18.7
	1.1

	Availability of restrooms (n= 936)
	8.4
	81.6
	9.5
	0.4

	Other (n= 53)


	15.1
	75.5
	3.8
	5.7


19. If you had children (15 years or younger) with you on this trip to El Morro, did any of the children participate in the Junior Ranger Program? (12.2% of visitors had children with them on this trip to El Morro).

	Participate

(n= 119)
	Percent

	Yes
	22.7

	No
	77.3


20. What do you feel is most special about El Morro National Monument?
	What did you find most special?

(n= 808)
	Percent

	History
	39

	Scenery/ beauty of the area
	25

	Inscriptions/petroglyphs
	20

	Protection/Preservation of inscriptions, sites
	12

	Geological/natural wonders/nature
	11

	Learning about the people/culture
	7

	Ruins
	7

	Miscellaneous
	6

	Park staff
	5

	Spiritual connection
	5

	Quiet/peace
	5

	Not crowded/solitude/getting away
	5

	Trails/hiking
	5

	Pool of water
	4

	Everything
	4

	Well maintained park/easily accessible trails
	3

	Visitor center/displays/video/tour book
	3

	Campground
	<1


21. a.  The mission of El Morro National Monument is to preserve the inscriptions, petroglyphs, and archeological sites for the education and enjoyment of current and future generations. Prior to your visit to El Morro, did you know that this was the mission of El Morro?

	Prior Knowledge

(n= 950)
	Percent

	Yes
	45.4

	No
	54.6


21. b. If no, was the mission of El Morro made clear to you during your visit?

	Made Clear

(n= 493)
	Percent

	Yes
	95.7

	No
	4.3


22. Please indicate how significant you feel each feature is in making El Morro a monument of national importance?

	
	Percent

	Features
	Very Insignificant
	Somewhat Insignificant
	Neither Significant nor Insignificant
	Somewhat Significant
	Very Significant

	The inscriptions (n= 952)
	1.5
	1.3
	1.8
	8.6
	86.9

	The petroglyphs (n= 950)
	1.4
	0.7
	1.6
	10.4
	85.9

	The archeological sites (n= 928)
	1.4
	1.1
	2.5
	13.3
	81.8

	Historic buildings

(n= 945)
	1.8
	4.2
	21.1
	38.2
	34.7

	The pool of water at the base of El Morro 

(n= 949)
	1.5
	1.3
	2.7
	11.2
	83.4

	The connection between living cultures and the park’s archeological resources 

(n= 937)
	1.1
	3.0
	8.1
	29.5
	58.4

	A long history of human interaction with the area

(n= 943)
	1.5
	1.0
	2.8
	17.5
	77.3

	A relationship to broader Southwestern history (n= 943)
	1.6
	1.8
	5.7
	24.5
	66.4


23. Monument managers are interested in the types of interpretive/educational opportunities visitors’ desire. Which of the following would you like to have at El Morro? (24.9% checked they were not interested in interpretive/educational opportunities, n= 217)

	
	Percent

	Interpretive Opportunities
	Yes
	No

	An audio trail guide you

could check out

(n= 571)
	48.0
	52.0

	Additional self-guided walks

(n= 574)
	81.2
	18.8

	Interpretive/educational talks

(n= 550)
	76.0
	24.0

	Ranger-guided walks

(n= 577)
	77.1
	22.9

	Guided walks into closed

Areas in the monument

(n= 600)
	88.2
	11.8

	More outdoor exhibits

(n= 513)
	52.4
	47.6

	Programs for children

(n= 475)
	60.4
	39.6

	Updated museum exhibits

(n= 502)
	61.4
	38.6

	Interactive learning using

Computers (n= 533)
	28.9
	71.1

	Updated orientation film

(n= 492)
	50.0
	50.0

	Multi-media presentations

(n= 504)
	51.4
	48.6

	More information on the

Monument website (n= 399)
	39.3
	60.7

	Others (n= 10, 1.0%)*
	
	


* more sunset walks, living history exhibits, more open addressing of violence against Native people, explanations for archaeological site
24. Managers are considering providing additional opportunities for visitors to experience El Morro. Please indicate how important you feel each would be in enhancing visitor experiences at El Morro.

	
	Percent

	Additional Opportunities
	Not Important
	Somewhat Important
	Moderately Important
	Very Important
	Extremely Important

	Being able to view more of the unexcavated prehistoric sites

 (n= 924)
	4.1
	9.7
	21.1
	32.3
	32.8

	More walking trails

(n= 915)
	6.1
	8.5
	25.2
	33.0
	27.1

	Take a self-guided interpretive trail to see unexcavated ruins (n= 910)
	5.3
	9.2
	21.0
	33.6
	30.9

	Take a guided tour to see the Box Canyon (n= 909)
	5.3
	5.6
	22.2
	33.2
	33.7

	Expand the picnic area (n= 866)
	37.6
	20.9
	27.6
	8.2
	5.7

	Expand the campground 

(n= 842)
	39.7
	22.9
	23.2
	8.9
	5.3

	Other suggestions?

(n= 42)*
	9.5
	2.4
	7.1
	26.2
	54.8


* electrical hookups and sewer for RV’s, showers, dump station
25. Which one language do you and members of your personal group primarily use to communicate with each other?

	Language

(n= 942)
	Percent

	English
	96.5

	Other*
	3.5


*German, Spanish, French, Dutch, Swahili, Japanese
26. Are you Hispanic or Latino?

	Hispanic/Latino

(n= 926)
	Percent

	Yes
	5.6

	No
	94.4


27. What is your race?

	Race

(n= 975)
	Percent

	American Indian

Or Alaska Native
	5.3

	Asian 
	2.2

	Black or African 

American 
	0.6

	Native Hawaiian or

Other Pacific Islander
	0.3

	White 
	86.5


28. What is the highest level of education that you have completed?

	Education

(n=904)
	Percent

	Grade school
	0.4

	High school/vocational school
	7.5

	Some college or technical school
	17.5

	College or technical school graduate
	28.4

	Post-graduate education
	46.1


29. Did anyone in your personal group have a physical condition that made it difficult to access or participate in park activities or services?

	Physical Condition

(n= 935)
	Percent

	Yes
	14.0

	No
	86.0


30. What is your current residence?

	Area of Residence

(n= 975)
	Percent

	New Mexico
	23.3

	Arizona
	8.6

	California
	7.7

	Texas
	6.2

	Colorado
	4.6

	Other states
	49.6

	Out of Country
	9.6


31. Is there anything else you would like to tell El Morro National Monument managers about this visit?

· 443 visitors (45.4%) responded to this question. Responses are presented verbatim in Appendix B.

Highlights of the Survey: Seasonal COMPARISON
Survey highlights are presented as bulleted statements. For more detailed information on responses to each survey question see the Summary Tables: Seasonal Comparison. Highlights are organized into four sections: Trip Characteristics, Describing Your Visit, Managing El Morro National Monument, and Visitor Characteristics. 

Trip Characteristics: 
· For summer visitors, 60.6% came to El Morro as one stop of a larger travel plan, and 39.4% specifically came to El Morro for a day outing. For fall visitors, 62.2% came as part of a larger travel plan, and 37.8% came for a day outing. Winter visitors had 59.3% coming to El Morro as part of a larger travel plan, with 40.7% coming just for a day outing. Spring visitors had 67.2% coming to El Morro as part of a larger travel plan, and 32.8% coming just for a day trip. 

· Summer visitors came primarily with family (55.2%), friends (21.0%), alone (13.7%), or with family and friends (7.3%). Fall visitors came primarily with family (57.5%), friends (22.7%), alone (12.9%), or with family and friends (4.3%). Winter visitors came with family (60.2%), alone (17.5%), friends (15.5%), or with family and friends (3.9%). Spring visitors came with family (62.1%), friends (14.4%), alone (12.6%), or with family and friends (4.9%). 

· The majority of visitors within all four seasons used an automobile/sport-utility-vehicle/ van/ truck as their form of transportation to El Morro. The second most common form of transportation used was a recreational vehicle, followed by a vehicle plus a trailer in tow, and finally some “other” option for transportation.
· The majority of summer visitors stayed the night before their trip to El Morro in another location (40.7%), with 20.8% staying in Gallup, 20.2% staying in Albuquerque, and 18.3% staying in Grants. The majority of fall visitors (41.4%) stayed the night before their visit in another location, with 25.3% staying in Gallup, 16.9% staying in Albuquerque, and 16.5% staying in Grants. 40.4% of winter visitors stayed the night before their visit in another location, with 27.9% staying in Albuquerque, 18.3% staying in Grants, and 13.5% staying in Gallup. For spring visitors, the majority stayed the night at another location (39.4%), with 20.8% staying in Grants, 20.4% staying in Albuquerque, and 19.4% staying in Gallup. 
· Overnight accommodations used by visitors on the night before their visit: The majority of visitors from all four seasons stayed in a motel/hotel (34.7%-46.2%), followed by my home (19.2%-23.1%). The next most common accommodations used by summer visitors was a campground (12%), family or friends’ home (11.0%), RV park (10.7%), other (6.3%), and a backcountry campsite (2.5%). Fall visitors used RV parks (12.3%), family or friends’ home (11.5%), other (7.2%), campground (5.5%), and backcountry campsites (2.1%). Winter visitors used family or friends’ home (10.6%), other or campground (6.7%), RV park (5.8%), or a backcountry campsite (1.0%). Spring visitors used family or friends’ home (12.5%), RV park (11.7%), campground (11.4%), other (8.2%), or a backcountry campsite (<1%).

· The majority of visitors from all four seasons stayed the night after their visit somewhere other than Grants, Gallup, or Albuquerque. For summer visitors, the next most common place to stay the night was Albuquerque (19.3%), Gallup (18.0%), and Grants (10.8%). Fall visitors stayed in Albuquerque (22.9%), Gallup (15.3%), and Grants (11.4%). Winter visitors stayed in Albuquerque (26.7%), Grants (10.5%), and Gallup (9.5%). Spring visitors stayed in Albuquerque (23.2%), Gallup (19.6%), and Grants (11.4%). 

· When asked which form a list of services visitors would prefer to have within a 30-mile radius of the monument, the most preferred services were:
· Food services- summer (40.5%), fall (41.7%), winter (33.0%), spring (31.5%)

· Gas station- summer (34.8%), fall (30.6%), winter (30.3%), spring (30.2%)

· Native American arts and crafts store- summer (25.3%), fall (25.2%), winter (26.6%), spring (27.8%)

· Convenience store- summer (31.4%), fall (21.1%), winter (21.1%), spring (27.5%)

· Campground- summer (19.2%), fall (15.7%), winter (18.3%), spring (17.6%)

· Motel/hotel- summer (12.2%), fall (14.9%), winter (15.6%), spring (15.6%)

· Bed and breakfast- summer (9.5%), fall (9.5%), winter (9.2%), spring (7.5%)

· RV park- summer (7.6%), fall (8.7%), winter (8.3%), spring (9.5%)

· National Park Service or other cultural areas visitors said they visited or planned to visit as part of their trip to the monument included:

· El Malpais National Monument- summer (46.0%), fall (44.2%), winter (49.5%), spring (44.7%)
· Zuni Pueblo- summer (30.2%), fall (38.0%), winter (31.2%), spring (33.6%)

· Ice Cave and Bandera Volcano- summer (40.5%), fall (38.0%), winter (33.0%), spring (29.5%)

· Petrified Forest N.P.- summer (27.1%), fall (35.1%), winter (30.3%), spring (34.6)

· Acoma Cultural Center- summer (24.7%), fall (28.9%), winter (23.9%), spring (25.8%)

· Canyon de Chelly National Monument- summer (24.1%), fall (32.2%), winter (20.2%), spring (27.5%)

· Bandelier National Monument- summer (24.7%), fall (26.0%), winter (25.7%), spring (26.8%)

· Chaco Culture National Historic Park- summer (23.5%), fall (27.3%), winter (21.1%), spring (21.7%)

· Mesa Verde N.P. - summer (20.4%), fall (25.2%), winter (23.9%), spring (25.1%)

· Petroglyph National Monument- summer (18.9%), fall (19.8%), winter (26.6%), spring (23.7%)

· Hubbell Trading Post- summer (17.7%), fall (21.9%), winter (13.8%), spring (13.6%)

· Aztec Ruins National Monument- summer (12.5%), fall (18.2%), winter (13.8%), spring (13.2%)

· Red Rock State Park- summer (16.5%), fall (12.4%), winter (8.3%), spring (12.9%)

· Northwest New Mexico Visitor Center- summer (9.5%), fall (9.5%), winter (11.0%), spring (7.1%)

· Wild Spirit Wolf Sanctuary- summer (11.0%), fall (9.5%), winter (4.6%), spring (8.5%)

Describing Their Visit:
· Significantly more of the summer and fall visitors arrived at the monument in the early morning (open to 10:30) than winter and spring visitors [Chi-square value = 16.680, p<0.05]. The largest number of visitors from all four seasons arrived in the early afternoon (12:01-3:00), followed by mid-morning (10:31-12:00)(22.4%-30.4%), early morning (14.2%-24.7%), and late afternoon (3:01-close)(9.1%-15.3%).
· For the majority of visitors in all four seasons this was their first visit to El Morro, (69.8%-74.8%). Summer held the highest return visitation rate at 31.2%, followed by fall at 30.9%, spring at 29.0%, and winter at 25.2%.
· From a list of possible reasons for visiting El Morro, the reasons visitors most often indicated were:
· To see what this place is all about- the majority of all four seasons found this to be “very important”, with a significant difference between winter and spring/summer months with regard to “not important” (Chi-square value = 25.680, p<0.012)
· To see archeological ruins- summer, fall and winter visitor found this to be “extremely important”, with spring visitors finding it “very important”
· To see Spanish or English inscriptions- The majority of visitors from all four seasons found this to be “extremely important”.
· To see petroglyphs- The majority of visitors from all four season found this to be “extremely important”.
· To teach kids about history- summer, winter, and spring visitors found this to be “extremely important”, with a significant difference between the fall visitors finding of “not important” (Chi-square value = 27.947, p<0.006)
· To research geneology- the majority of visitors from all four seasons found this to be “not important”.
· To connect spiritually with the area- summer visitors found this to be “extremely important”, fall visitor found this to be “very important”, winter visitor were evenly distributed between “not important”, “moderately important”, and “extremely important”, with the majority of spring visitors finding this to be “not important”.
· To look at the scenery- the majority of visitors from all four season found this to be “extremely important”. 
· To enjoy nature- the majority of visitors from all four seasons found this to be “extremely important”
· To be creative- the majority of summer and fall visitors found this to be “extremely important”, with winter visitors finding it “very important”, and spring visitors finding it to be “moderately important”.
· To exercise- the majority of summer, winter and spring visitors found this to be “moderately important”, with fall visitors finding it to be “very important”.
· To be away from crowds of people- the majority of visitors in all four seasons found this to be “extremely important”.
· To share the area with family or friends- the majority of visitors in all four seasons found this to be “extremely important”.
· To have an adventure- the majority of visitors from summer, winter and spring found this to be “extremely important”, with fall visitor finding it to be “very important”.
· Visitors indicated that during their visit they:
· Watched the El Morro film- summer (40.8%), fall (45.2%), winter (50%), spring (43.8%)
·  Looked at the visitor center exhibits- summer (91.9%), fall (95.1%), winter (93.2%), spring (92.3%)
· Browsed the bookstore- summer (89.3%), fall (86.8%), winter (81.7%), spring (89.4%)
· Used the picnic area- summer (16.9%), fall (18.3%), winter (11.0%), spring (15.6%)
· Camp in El Morro campground- summer (10.7%), fall (8.4%), winter (5.0%), spring (9.0%)
· Walked the Inscription Loop Trail- summer (91.0%), fall (95.2%), winter (93.3%), spring (94.9%)
· Walked the 2 mile Headland Trail- summer (61.1%), fall (58.6%), winter (30.7%*), spring (51.5%)- significantly more visitors walked the Headland trail in summer, fall and spring than in winter months (Chi-square value = 27.876, p<0.001)
· Attended a ranger program- summer (7.7%), fall (<1%), winter (0%), spring (2.7%)- summer attendance is significantly different than fall and winter months (Chi-square value = 22.800, p<0.001)
· Visitors were asked to indicate the impact of a number of environmental and management conditions and facilities on their experience at the monument:
· Sounds from road traffic- the majority of visitors from all four seasons selected that they “did not experience”
· Sounds from airplanes- the majority of visitors from all four seasons selected that they “did not experience”
· Sounds from park staff activities- the majority of visitors from all four seasons selected that they “did not experience”
· Visibility of cars- summer, fall, and spring visitors found this to have “no effect on my experience”, while the majority of winter visitors “did not experience”
· Visibility of power lines- the majority of summer, fall and spring visitors selected “no effect on my experience”, while the majority of winter visitors “did not experience”
· Visibility of development from top of inscription rock- the majority of summer, fall and spring visitors selected “no effect on my experience”, while the majority of winter visitors “did not experience”
· Availability of benches- the majority of visitors from all four seasons selected that this “added to my experience”
· Presence of railings- the majority of summer, fall and spring visitors selected that this “added to my experience”, while winter visitor found it to have “no effect on my experience”
· Availability of campground- the majority of visitors from all four seasons selected that they “did not experience”
· Visibility of development in area- the majority of summer and fall visitors found this to have “no effect on my experience”, while winter and spring visitors “did not experience”
· Presence of wood fencing along the trail- the majority of summer, fall and spring visitors found this “added to my experience”, while the majority of winter visitors selected “no effect on my experience”
· Presence of numbered markers- the majority of visitors from all four seasons selected that this “added to my experience”
· Availability of drinking fountains- the majority of visitors from all four seasons selected that this “added to my experience”
·  Availability of restrooms- the majority of visitors from all four seasons selected that this “added to my experience”
· For summer visitors, 19.2% had children with them, and 4.9% participated in ranger programs. Fall visitors, 5.0% had children with them, and <1% participated in ranger programs. For winter visitors, 11.9% had children with them, with 1.8% participating in ranger programs. Spring visitors, 10.5% had children with them, with 2.8% participating in ranger programs. 
Managing El Morro National Monument:

· When asked to indicate how significant each of the following features were in making El Morro a monument of national importance, the features visitors found to be of greatest importance were:

· The petroglyphs- the majority of visitors from all four seasons found these to be “very significant”

· The inscriptions - the majority of visitors from all four seasons found these to be “very significant”

· The archeological sites- the majority of visitors from all four seasons found these to be “very significant”

· Historic buildings- the majority of visitors from all four seasons found these to be “somewhat significant”

· The pool of water at the base of El Morro- the majority of visitors from all four seasons found this to be “very significant”

· The connection between living cultures and the parks archeological resources- the majority of visitors from all four seasons found this to be “very significant”

· A long history of human interaction with the area- the majority of visitors from all four seasons found this to be “very significant”

· A relationship to broader Southwest history- the majority of visitors from all four seasons found these to be “very significant”

· When presented with a list of possible additional interpretive opportunities, visitors indicated that they would be interested in the following:

· Audio trail guide- summer (50.8%), fall (50.7%), winter (43.3%), spring (43.9)

· Additional self-guided walks- summer (80.8%), fall (80.0%), winter (84.1%), spring (81.5%)

· Interpretive/educational talks- summer (72.1%), fall (76.4%), winter (76.5%), spring (80.3%)

· Ranger-guided walks- summer (77.8%), fall (75.0%), winter (76.5%), spring (78.5%)

· Guided walks into closed areas of the monument- summer (86.8%), fall (87.4%), winter (93.3%), spring (88.2%)

· More outdoor exhibits- summer (57.2%), fall (48.9%), winter (46.9%), spring (52.5%)

· Programs for children- summer (66.1%), fall (59.7%), winter (54.2%), spring (56.3%)

· Updated museum exhibits- summer (65.9%), fall (57.0%), winter (57.9%), spring (61.0%)
· Interactive learning using computers- summer (29.9%), fall (33.3%), winter (25.0%), spring (25.2%)

· Updated orientation film- summer (47.9%), fall (49.2%), winter (47.5%), spring (54.3%)

· Multi-media presentations- summer (52.6%), fall (52.3%), winter (46.7%), spring (51.1%)

· When given options for possible additional opportunities for visitors to experience El Morro, visitors selected the following:
· Being able to view more of the unexcavated prehistoric sites - summer, fall, and spring visitors found this to be “very important”, while winter visitors found this to be “extremely important”. (there was a significant difference between summer and all other seasons with regard to selection of “not important”, Chi-square value = 21.3, p<0.046)

· More walking trails- summer, fall and spring visitors all found this to be “very important”, with a significant difference in the winter visitors selection of “extremely important” (Chi-square value = 25.0, p<0.015)

· Take a self-guided interpretive trail to see unexcavated ruins- summer, fall and spring visitors all found this to be “very important”, with the majority of winter visitors finding it to be “extremely important”

· Take a guided tour to see the box canyon- the majority of summer and winter visitors found this to be “extremely important”, while fall and spring visitors found it to be “very important”

· Expand the picnic area- the majority of visitors from all four seasons found this to be “not important”

· Expand the campground- the majority of visitors from all four seasons found this to be “not important”

Summary Tables: Seasonal Comparison
1. What type of trip were you on while visiting El Morro National Monument?
	
	Percent

	Type of Trip
	Summer 

(n = 322)
	Fall 

(n = 238)
	Winter 

(n = 108)
	Spring 

(n = 293)

	Multi-day trip with El Morro as 

part of a larger travel plan
	60.6


	62.2
	59.3
	67.2

	Day outing to El Morro
	39.4


	37.8
	40.7
	32.8


2. What information did you use in planning this trip to El Morro National Monument?

	
	Percent*

	Information Used
	Summer

(n = 328)
	Fall

(n = 242)
	Winter

(n = 109)
	Spring

(n = 295)

	No pre-planning
	26.8
	19.0
	19.3
	22.0

	Have been here before
	27.4
	28.9
	24.8
	24.7

	Recommended by other people
	23.8
	19.8
	25.7
	27.1

	Books/magazines
	18.9
	25.6
	25.7
	22.4

	Map
	20.7
	25.2
	30.3
	27.8

	El Morro web site
	20.7
	16.9
	22.0
	23.4

	Some other web site
	3.4
	4.5
	<1
	3.1

	Got information at the Northwest

New Mexico Visitor Center
	7.9
	10.3
	8.3
	6.8

	Got information at another

National Park Service area
	7.9
	8.7
	11.9
	9.8

	Contacted El Morro
	1.5
	<1
	1.8
	2.0


* Adds to more than 100% due to multiple responses
3. On this visit, what kind of personal group were you with?

	
	Percent

	Kind of Personal Group
	Summer

(n = 315)
	Fall

(n = 233)
	Winter

(n = 103)
	Spring

(n = 285)

	Alone
	13.7
	12.9
	17.5
	12.6

	Friends
	21.0
	22.7
	15.5
	14.4

	Family
	55.2
	57.5
	60.2
	62.1

	Family and friends
	7.3
	4.3
	3.9
	4.9

	Other
	2.9
	2.6
	2.9
	6.0


5. On this visit, were you and your personal group part of the following types of groups?

	
	Percent

	Different Types of Groups
	Summer
(n = 303)
	Fall
(n = 222)
	Winter
(n = 100)
	Spring
(n = 275)

	Commercial guided tour
	<1
	1.8
	0
	<1

	School/educational group 
	1.7
	2.3
	0
	2.9

	Other organized group
	4.0
	3.2
	2.0
	2.2


6. On this visit, what forms of transportation did you and your group use to travel between your overnight accommodations or home and El Morro?
	
	Percent

	Forms of Transportation
	Summer

(n = 316)
	Fall
(n = 236)
	Winter
(n = 102)
	Spring
(n = 285)

	Automobile/sport-utility vehicle/
van/truck
	88.6
	87.3
	89.2
	83.2

	Recreational vehicle
	7.3
	7.2
	7.8
	10.2

	Vehicle plus a trailer in tow
	2.2
	3.4
	2.0
	3.9

	Other
	1.9
	2.1
	1.0
	1.4


7. Where did you stay the night before your visit to El Morro?

	
	Percent

	Stay the Night
	Summer

(n = 317)
	Fall

(n = 237)
	Winter

(n = 104)
	Spring

(n = 284)

	Gallup
	20.8
	25.3
	13.5
	19.4

	Grants, NM
	18.3
	16.5
	18.3
	20.8

	Albuquerque, NM
	20.2
	16.9
	27.9
	20.4

	Other
	40.7
	41.4
	40.4
	39.4


8. What type of overnight accommodations did you use the night before your visit to El Morro?

	
	Percent

	Overnight Accommodations
	Summer

(n = 317)
	Fall
(n = 235)
	Winter
(n = 104)
	Spring
(n = 281)

	My home
	22.7
	19.6
	23.1
	19.2

	Family or friends’ home
	11.0
	11.5
	10.6
	12.5

	Motel/hotel
	34.7
	41.7
	46.2
	36.3

	Campground
	12.0
	5.5
	6.7
	11.4

	Backcountry campsite
	2.5
	2.1
	1.0
	<1

	RV park
	10.7
	12.3
	5.8
	11.7

	Other
	6.3
	7.2
	6.7
	8.2


9. Where do you plan to stay the night after your visit to El Morro?

	
	Percent

	Stay the Night After Visit
	Summer

(n = 316)
	Fall

(n = 236)
	Winter

(n = 105)
	Spring

(n = 280)

	Gallup, NM
	18.0
	15.3
	9.5
	19.6

	Grants, NM
	10.8
	11.4
	10.5
	11.4

	Albuquerque, NM
	19.3
	22.9
	26.7
	23.2

	Other
	51.9
	50.4
	53.3
	45.7


10. If you were to return to this area, which of the following services would you prefer to have within a 30-mile radius of El Morro?

	
	Percent*

	Services
	Summer

(n = 328)
	Fall

(n = 242)
	Winter

(n = 109)
	Spring

(n = 295)

	Gas station
	34.8
	30.6
	30.3
	30.2

	RV park
	7.6
	8.7
	8.3
	9.5

	Motel/hotel
	12.2
	14.9
	15.6
	15.6

	Convenience store
	31.4
	21.1
	21.1
	27.5

	Food services
	40.5
	41.7
	33.0
	31.5

	Campground
	19.2
	15.7
	18.3
	17.6

	Bed and breakfast
	9.5
	9.5
	9.2
	7.5

	Native American arts and crafts store
	25.3
	25.2
	26.6
	27.8


*Adds to more than 100% due to multiple responses

11. Which of the places listed below have you visited or do you plan to visit on this trip? 

	
	Percent

	Places of Interest
	Summer

(n = 328)
	Fall
(n = 242)
	Winter
(n = 109)
	Spring
(n = 295)

	El Malpais National Monument
	46.0
	44.2
	49.5
	44.7

	Zuni Pueblo
	30.2
	38.0
	31.2
	33.6

	Ice Cave and Bandera Volcano
	40.5
	38.0
	33.0
	29.5

	Petrified Forest National Park
	27.1
	35.1
	30.3
	34.6

	Acoma Cultural Center/ Pueblo tour
	24.7
	28.9
	23.9
	25.8

	Canyon de Chelly National Monument
	24.1
	32.2
	20.2
	27.5

	Bandelier National Monument
	24.7
	26.0
	25.7
	26.8

	Chaco Culture National Historic Park
	23.5
	27.3
	21.1
	21.7

	Mesa Verde National Park
	20.4
	25.2
	23.9
	25.1

	Petroglyph National Monument
	18.9
	19.8
	26.6
	23.7

	Hubbell Trading Post National 

Historic Site
	17.7
	21.9
	13.8
	13.6

	Aztec Ruins National Monument
	12.5
	18.2
	13.8
	14.3

	Red Rock State Park
	16.5
	12.4
	8.3
	12.9

	Northwest New Mexico Visitor Center
	9.5
	9.5
	11.0
	7.1

	Wild Spirit Wolf Sanctuary
	11.0
	9.5
	4.6
	8.5

	New Mexico Mining Museum
	10.7
	7.4
	4.6
	5.4


*Adds to more than 100% due to multiple responses
12. What time did you arrive at El Morro?

	
	Percent

	Time
	Summer

(n = 308)
	Fall

(n = 231)
	Winter

(n = 106)
	Spring

(n = 283)

	Early morning (open to 10:30)
	24.7
	24.2
	14.2
	18.4

	Mid-morning (10:31 to 12:00)
	22.4
	27.3
	30.2
	30.4

	Early afternoon (12:01 to 3:00)
	37.7
	39.4
	41.5
	41.3

	Late afternoon (3:01 to close)
	15.3
	9.1
	14.2
	9.9


13. Is this your first visit to El Morro?

	
	Percent

	First Visit
	Summer

(n = 321)
	Fall

(n = 236)
	Winter

(n = 107)
	Spring

(n = 290)

	Yes
	68.3
	69.1
	74.8
	71.0

	No
	31.2
	30.9
	25.2
	29.0


14. People come to this park for many different reasons. Below is a list of reasons people might some here. How important to you was each of the following reasons for visiting El Morro on this trip?

	
	Percent

	To See What This Place is

All About
	Summer

(n = 309)
	Fall

(n = 220)
	Winter

(n = 99)
	Spring

(n = 279)

	Not important
	<1
	2.3
	4.0*
	<1

	Somewhat important
	2.6
	2.3
	0
	1.4

	Moderately important
	13.3
	9.5
	18.2
	16.8

	Very important
	44.0
	51.8
	39.4
	44.1

	Extremely important
	39.8
	34.1
	38.4
	37.3




*Significantly different- Chi-square value = 25.680, p<0.012

	
	Percent

	To See Archeological

Ruins
	Summer

(n = 309)
	Fall

(n = 223)
	Winter

(n = 101)
	Spring

(n = 278)

	Not important
	2.9
	2.7
	0
	2.2

	Somewhat important
	3.6
	7.6
	5.9
	7.2

	Moderately important
	14.6
	15.7
	16.8
	16.5

	Very important
	34.0
	34.5
	30.7
	37.8

	Extremely important
	45.0
	39.5
	46.5
	36.3


	
	Percent

	To See Inscriptions
	Summer

(n = 313)
	Fall

(n = 227)
	Winter

(n = 103)
	Spring

(n = 280)

	Not important
	3.5
	<1
	2.9
	3.2

	Somewhat important
	7.0
	8.4
	7.8
	5.4

	Moderately important
	15.3
	18.5
	16.5
	18.6

	Very important
	32.9
	32.6
	35.9
	31.8

	Extremely important
	41.2
	39.6
	36.9
	41.1


	
	Percent

	To See Petroglyphs
	Summer

(n = 315)
	Fall

(n = 231)
	Winter

(n = 103)
	Spring

(n = 281)

	Not important
	1.3
	<1
	1.9
	<1

	Somewhat important
	4.1
	3.9
	5.8
	3.6

	Moderately important
	15.2
	13.9
	13.6
	15.3

	Very important
	32.7
	33.3
	35.9
	38.1

	Extremely important
	46.7
	48.1
	42.7
	42.7


	
	Percent

	To Teach Kids About 

History
	Summer

(n = 141)
	Fall

(n = 75)
	Winter

(n = 40)
	Spring

(n = 116)

	Not important
	16.3
	48.0*
	22.5
	31.9

	Somewhat important
	5.0
	2.7
	5.0
	3.4

	Moderately important
	14.2
	9.3
	10.0
	8.6

	Very important
	29.1
	14.7
	25.0
	21.6

	Extremely important
	35.5
	25.3
	37.5
	34.5




*Significantly different- Chi-square value = 37.947, p<0.006

	
	Percent

	To Research My 

Genealogy
	Summer

(n = 119)
	Fall

(n = 78)
	Winter

(n = 36)
	Spring

(n = 107)

	Not important
	57.1
	69.2
	58.3
	73.8

	Somewhat important
	15.1
	14.1
	11.1
	4.7

	Moderately important
	11.8
	3.8
	16.7
	4.7

	Very important
	8.4
	5.1
	8.3
	6.5

	Extremely important
	7.6
	7.7
	5.6
	10.3


	
	Percent

	To Connect Spiritually

With the Area
	Summer

(n = 197)
	Fall

(n = 137)
	Winter

(n = 68)
	Spring

(n = 186)

	Not important
	21.8
	23.4
	23.5
	28.0

	Somewhat important
	13.2
	8.8
	7.4
	10.8

	Moderately important
	20.3
	19.0
	23.5
	18.3

	Very important
	20.8
	26.3
	22.1
	22.0

	Extremely important
	23.9
	22.6
	23.5
	21.0


	
	Percent

	To Look at the Scenery
	Summer

(n = 313)
	Fall

(n = 228)
	Winter

(n = 102)
	Spring

(n = 284)

	Not important
	<1
	<1
	0
	<1

	Somewhat important
	1.6
	2.2
	1.0
	<1

	Moderately important
	8.3
	7.0
	5.9
	8.8

	Very important
	30.0
	31.1
	34.3
	30.3

	Extremely important
	59.7
	59.2
	58.8
	59.9


	
	Percent

	To Enjoy Nature
	Summer

(n = 306)
	Fall

(n = 224)
	Winter

(n = 102)
	Spring

(n = 269)

	Not important
	1.0
	1.3
	1.0
	2.2

	Somewhat important
	3.9
	5.8
	3.9
	4.5

	Moderately important
	16.7
	15.6
	19.6
	16.7

	Very important
	33.3
	32.1
	36.3
	31.2

	Extremely important
	45.1
	45.1
	39.2
	45.4

	
	Percent

	To Be Creative
	Summer

(n = 238)
	Fall

(n = 164)
	Winter

(n = 77)
	Spring

(n = 203)

	Not important
	19.3
	18.3
	22.1
	21.2

	Somewhat important
	10.5
	7.9
	14.3
	9.9

	Moderately important
	18.1
	19.5
	10.4
	25.6

	Very important
	24.4
	26.2
	35.1
	20.7

	Extremely important
	27.7
	28.0
	18.2
	22.7


	
	Percent

	To Exercise
	Summer

(n = 292)
	Fall

(n = 219)
	Winter

(n = 95)
	Spring

(n = 257)

	Not important
	5.5
	4.6
	11.6
	5.1

	Somewhat important
	9.9
	7.8
	5.3
	11.3

	Moderately important
	32.5
	29.2
	31.6
	31.1

	Very important
	27.7
	32.4
	30.5
	29.6

	Extremely important
	24.3
	26.0
	21.1
	23.0


	
	Percent

	To Get Away from

Crowds of People
	Summer

(n = 247)
	Fall

(n = 92)
	Winter

(n = 55)
	Spring

(n = 224)

	Not important
	4.5
	2.2
	1.8
	8.5

	Somewhat important
	5.3
	6.5
	9.1
	5.4

	Moderately important
	21.5
	19.6
	16.4
	21.4

	Very important
	30.0
	19.6
	29.1
	26.8

	Extremely important
	38.9
	52.2
	43.6
	37.9


	
	Percent

	To Share with Friends and Family
	Summer

(n = 269)
	Fall

(n = 195)
	Winter

(n = 89)
	Spring

(n = 231)

	Not important
	2.6
	3.1
	3.4
	4.3

	Somewhat important
	3.3
	4.6
	9.0
	4.8

	Moderately important
	13.4
	17.9
	20.2
	15.6

	Very important
	28.6
	34.4
	25.8
	33.3

	Extremely important
	52.0
	40.0
	41.6
	42.0


	
	Percent

	To Have an Adventure
	Summer

(n = 296)
	Fall

(n = 216)
	Winter

(n = 94)
	Spring

(n = 265)

	Not important
	2.4
	2.8
	5.3
	1.1

	Somewhat important
	4.1
	2.8
	4.3
	6.0

	Moderately important
	13.2
	13.9
	19.1
	18.5

	Very important
	31.1
	40.7
	29.8
	32.8

	Extremely important
	49.3
	39.8
	41.5
	41.5


15. During your visit, did you…

	
	Percent

	Watch the El Morro film?
	Summer

(n = 304)
	Fall

(n = 219)
	Winter

(n = 102)
	Spring

(n = 272)

	Yes
	40.8
	45.2
	50.0
	43.8

	No
	59.2
	54.8
	50.0
	56.3


	
	Percent

	Look at the visitor 
center exhibits?
	Summer

(n = 309)
	Fall

(n = 224)
	Winter

(n = 103)
	Spring

(n = 274)

	Yes
	91.9
	95.1
	93.2
	92.3

	No
	8.1
	4.9
	6.8
	7.7


	
	Percent

	Browse the bookstore?
	Summer

(n = 308)
	Fall

(n = 227)
	Winter

(n = 104)
	Spring

(n = 274)

	Yes
	89.3
	86.8
	81.7
	89.4

	No
	10.7
	13.2
	18.3
	10.6


	
	Percent

	Use the picnic area?
	Summer

(n = 307)
	Fall

(n = 219)
	Winter

(n = 100)
	Spring

(n = 269)

	Yes
	16.9
	18.3
	11.0
	15.6

	No
	83.1
	81.7
	89.0
	84.4


	
	Percent

	Camp in the El Morro 
campground?
	Summer

(n = 298)
	Fall

(n = 215)
	Winter

(n = 100)
	Spring

(n = 266)

	Yes
	10.7
	8.4
	5.0
	9.0

	No
	89.3
	91.6
	95.0
	91.0


	
	Percent

	Walk the ½ mile Inscription 

Loop Trail?
	Summer

(n = 300)
	Fall

(n = 227)
	Winter

(n = 105)
	Spring

(n = 272)

	Yes
	91.0
	95.2
	93.3
	94.9

	No
	9.0
	4.8
	6.7
	5.1


	
	Percent

	Walk the 2 mile Headland 

Trail?
	Summer

(n = 301)
	Fall

(n = 215)
	Winter

(n = 88)
	Spring

(n = 264)

	Yes
	61.1
	58.6
	30.7*
	51.5

	No
	38.9
	41.4
	69.3*
	48.5


*Significantly different- Chi-square value = 27.876, p<0.001
	
	Percent

	Attended a ranger program?
	Summer

(n = 299)
	Fall

(n = 213)
	Winter

(n = 99)
	Spring

(n = 264)

	Yes
	7.7*
	<1
	0
	2.7

	No
	92.3
	99.1
	100
	97.3


*Significantly different- Chi-square value = 22.8, p<0.001

18. How did each of the following affect your experience during your visit to El Morro?

	
	Percent

	Sounds from road traffic
	Summer

(n = 301)
	Fall

(n = 228)
	Winter

(n = 100)
	Spring

(n = 272)

	Did not experience
	47.8
	49.1
	64.0
	62.5

	Added to my experience
	1.3
	1.3
	1.0
	0

	No effect on my experience
	40.9
	40.4
	22.0*
	29.8

	Detracted from my experience
	10.0
	9.2
	13.0
	7.7


*Significantly different- Chi-square value = 26.029, p = 0.002

	
	Percent

	Sounds from airplanes

flying overhead
	Summer

(n = 304)
	Fall

(n = 228)
	Winter

(n = 101)
	Spring

(n = 272)

	Did not experience
	67.8
	65.8
	75.2
	71.3

	Added to my experience
	1.0
	1.3
	4.0
	1.5

	No effect on my experience
	29.6
	30.3
	16.8
	25.7

	Detracted from my experience
	1.6
	2.6
	4.0
	1.5


	
	Percent

	Sounds from park 

staff activities
	Summer

(n = 302)
	Fall

(n = 228)
	Winter

(n = 100)
	Spring

(n = 272)

	Did not experience
	66.6
	68.4
	77.0
	73.2

	Added to my experience
	2.6
	1.8
	2.0
	1.5

	No effect on my experience
	29.8
	29.8
	20.0
	25.4

	Detracted from my experience
	1.0
	0
	1.0
	0


	
	Percent

	Visibility of cars in 

the parking lot
	Summer

(n = 302)
	Fall

(n = 229)
	Winter

(n = 102)
	Spring

(n = 273)

	Did not experience
	28.1*
	34.5
	54.9*
	45.1

	Added to my experience
	3.0
	<1
	3.9
	1.8

	No effect on my experience
	66.9*
	62.4
	41.2*
	50.5

	Detracted from my experience
	2.0
	2.2
	0
	2.6


*Significantly different- Chi-square value = 38.988, p <0.001
	
	Percent

	Visibility of power poles 

and lines
	Summer

(n = 302)
	Fall

(n = 228)
	Winter

(n = 101)
	Spring

(n = 272)

	Did not experience
	33.1*
	37.3
	53.5
	47.8

	Added to my experience
	1.3
	<1
	3.0
	0

	No effect on my experience
	59.6
	54.4
	38.6*
	48.9

	Detracted from my experience
	6.0
	7.9
	5.0
	3.3


*Significantly different- Chi-square value = 33.101, p<0.001

	
	Percent

	Visibility of park development

from the top if 

Inscription Rock
	Summer

(n = 306)
	Fall

(n = 234)
	Winter

(n = 100)
	Spring

(n = 285)

	Did not experience
	35.0
	38.5
	51.0
	40.7

	Added to my experience
	5.6
	3.0
	7.0
	6.3

	No effect on my experience
	51.3
	52.1
	35.0
	46.7

	Detracted from my experience
	8.2
	6.4
	7.0
	6.3


	
	Percent

	Availability of benches 

along the trail
	Summer

(n = 313)
	Fall

(n = 237)
	Winter

(n = 106)
	Spring

(n = 289)

	Did not experience
	6.1
	3.4
	6.6
	3.5

	Added to my experience
	75.4
	73.0
	56.6
	73.4

	No effect on my experience
	18.2
	23.2
	36.8*
	23.2

	Detracted from my experience
	<1
	<1
	0
	0


*Significantly different- Chi-square value = 21.388, p<0.011

	
	Percent

	Presence of railing on 

top of the bluff
	Summer

(n = 310)
	Fall

(n = 231)
	Winter

(n = 100)
	Spring

(n = 283)

	Did not experience
	18.4
	26.0
	31.0
	23.0

	Added to my experience
	52.6
	50.6
	29.0*
	48.4

	No effect on my experience
	27.4
	19.9
	37.0*
	25.8

	Detracted from my experience
	1.6
	3.5
	3.0
	2.8


*Significantly different- Chi-square value = 25.787, p<0.002

	
	Percent

	Availability of campground

facilities
	Summer

(n = 307)
	Fall

(n = 231)
	Winter

(n = 102)
	Spring

(n = 280)

	Did not experience
	53.1
	58.4
	63.7
	56.4

	Added to my experience
	19.5
	16.9
	11.8
	18.2

	No effect on my experience
	26.4
	24.2
	24.5
	25.4

	Detracted from my experience
	1.0
	<1
	0
	0


	
	Percent

	Visibility of development in

the surrounding area
	Summer

(n = 311)
	Fall

(n = 232)
	Winter

(n = 103)
	Spring

(n = 289)

	Did not experience
	32.5*
	41.4
	49.5
	45.0

	Added to my experience
	5.5
	3.0
	1.0
	3.8

	No effect on my experience
	55.9
	49.6
	42.7
	44.6

	Detracted from my experience
	6.1
	6.0
	6.8
	6.6


*Significantly different- Chi-square value = 18.326, p<0.032

	
	Percent

	Presence of wood fencing

along the Inscription Trail
	Summer

(n = 313)
	Fall

(n = 233)
	Winter

(n = 103)
	Spring

(n = 287)

	Did not experience
	5.1
	5.6
	5.8
	3.5

	Added to my experience
	49.2
	47.6
	44.7
	47.0

	No effect on my experience
	43.8
	45.5
	49.5
	46.7

	Detracted from my experience
	1.9
	1.3
	0
	2.8


	
	Percent

	Presence of numbered markers

and signs along the trail
	Summer

(n = 312)
	Fall

(n = 234)
	Winter

(n = 104)
	Spring

(n = 290)

	Did not experience
	1.6
	3.0
	3.8
	1.7

	Added to my experience
	85.9
	87.2
	25.6
	82.1

	No effect on my experience
	12.2
	9.8
	10.6
	16.2

	Detracted from my experience
	<1
	0
	0
	0


	
	Percent

	Availability of drinking 

fountain
	Summer

(n = 305)
	Fall

(n = 231)
	Winter

(n = 104)
	Spring

(n = 285)

	Did not experience
	38.4
	35.9
	36.5
	40.4

	Added to my experience
	45.6
	44.2
	43.3
	40.0

	No effect on my experience
	18.4
	19.0
	20.2
	18.2

	Detracted from my experience
	1.3
	<1
	0
	1.4


	
	Percent

	Availability of restrooms
	Summer

(n = 308)
	Fall

(n = 235)
	Winter

(n = 105)
	Spring

(n = 288)

	Did not experience
	6.5
	9.8
	8.6
	9.4

	Added to my experience
	82.1
	80.9
	80.0
	82.3

	No effect on my experience
	10.4
	8.9
	11.4
	8.3

	Detracted from my experience
	1.0
	<1
	0
	0


19. If you had children (15 years or younger) with you on this trip to El Morro, did any of the children participate in the Junior Ranger Program?

	
	Percent

	Participate
	Summer

(n = 328)
	Fall

(n = 242)
	Winter

(n = 109)
	Spring

(n = 295)

	Yes
	4.9
	<1
	1.8
	2.4

	No
	14.3
	4.1
	10.1
	8.1


22. Please indicate how significant you feel each feature is in making El Morro a monument of national importance?

	
	Percent

	The inscriptions
	Summer

(n = 316)
	Fall

(n = 236)
	Winter

(n = 108)
	Spring

(n = 292)

	Very Insignificant
	1.9
	1.7
	<1
	1.0

	Somewhat Insignificant
	0
	1.3
	1.9
	2.4

	Neither Significant 

nor Insignificant
	2.5
	<1
	4.6
	1.0

	Somewhat Significant
	8.2
	9.7
	10.2
	7.5

	Very Significant
	87.3
	86.9
	82.4
	88.0


	
	Percent

	The petroglyphs
	Summer

(n = 315)
	Fall

(n = 236)
	Winter

(n = 107)
	Spring

(n = 292)

	Very Insignificant
	1.9
	<1
	<1
	1.7

	Somewhat Insignificant
	0
	1.3
	<1
	1.0

	Neither Significant 

nor Insignificant
	1.6
	<1
	4.7
	1.0

	Somewhat Significant
	10.5
	10.6
	14.0
	8.9

	Very Significant
	86.0
	86.9
	79.4
	87.3


	
	Percent

	The archeological sites
	Summer

(n = 312)
	Fall

(n = 232)
	Winter

(n = 101)
	Spring

(n = 283)

	Very Insignificant
	1.0
	1.3
	1.0
	2.1

	Somewhat Insignificant
	<1
	1.3
	3.0
	<1

	Neither Significant 

nor Insignificant
	2.6
	2.2
	3.0
	2.5

	Somewhat Significant
	11.5
	12.9
	20.8
	12.7

	Very Significant
	84.3
	82.3
	72.3
	82.0


	
	Percent

	Historic buildings
	Summer

(n = 316)
	Fall

(n = 233)
	Winter

(n = 106)
	Spring

(n = 290)

	Very Insignificant
	1.3
	1.3
	<1
	3.1

	Somewhat Insignificant
	3.8
	3.9
	5.7
	4.5

	Neither Significant 

nor Insignificant
	19.0
	19.7
	30.2
	21.0

	Somewhat Significant
	38.6
	38.6
	39.6
	36.9

	Very Significant
	37.3
	36.5
	23.6
	34.5


	
	Percent

	The pool of water at the base

of El Morro
	Summer

(n = 316)
	Fall

(n = 235)
	Winter

(n = 108)
	Spring

(n = 290)

	Very Insignificant
	1.6
	1.3
	1.9
	1.4

	Somewhat Insignificant
	1.3
	<1
	1.9
	1.4

	Neither Significant 

nor Insignificant
	3.8
	1.7
	3.7
	2.1

	Somewhat Significant
	10.8
	11.5
	12.0
	11.0

	Very Significant
	82.6
	84.7
	80.6
	84.1


	
	Percent

	The connection between

living cultures and the 

park’s archeological resources
	Summer

(n = 314)
	Fall

(n = 233)
	Winter

(n = 104)
	Spring

(n = 286)

	Very Insignificant
	<1
	1.7
	1.0
	1.4

	Somewhat Insignificant
	2.9
	2.6
	3.8
	3.1

	Neither Significant 

nor Insignificant
	5.1
	9.9
	11.5
	8.7

	Somewhat Significant
	30.9
	27.5
	28.8
	29.7

	Very Significant
	60.8
	58.4
	54.8
	57.0


	
	Percent

	A long history of 

human interaction

with the area
	Summer

(n = 315)
	Fall

(n = 233)
	Winter

(n = 106)
	Spring

(n = 289)

	Very Insignificant
	1.0
	2.1
	1.9
	1.4

	Somewhat Insignificant
	1.3
	0
	<1
	1.4

	Neither Significant 

nor Insignificant
	2.2
	3.0
	4.7
	2.4

	Somewhat Significant
	17.5
	18.9
	15.1
	17.3

	Very Significant
	78.1
	76.0
	77.4
	77.5


	
	Percent

	A relationship to 

broader Southwestern

history
	Summer

(n = 314)
	Fall

(n = 234)
	Winter

(n = 106)
	Spring

(n = 289)

	Very Insignificant
	1.6
	1.3
	1.9
	1.7

	Somewhat Insignificant
	1.9
	2.6
	<1
	1.4

	Neither Significant 

nor Insignificant
	6.4
	4.3
	9.4
	4.8

	Somewhat Significant
	21.3
	26.1
	34.0
	23.2

	Very Significant
	68.8
	65.8
	53.8
	68.9


23. Monument managers are interested in the types of interpretive/educational opportunities visitors’ desire. Which of the following would you like to have at El Morro?

	
	Percent

	An audio trial guide

you could check out
	Summer

(n = 197)
	Fall

(n = 150)
	Winter

(n = 67)
	Spring

(n = 157)

	Yes
	50.8
	50.7
	43.3
	43.9

	No
	49.2
	49.3
	56.7
	56.1


	
	Percent

	Additional self-guided

walks
	Summer

(n = 198)
	Fall

(n = 145)
	Winter

(n = 69)
	Spring

(n = 162)

	Yes
	80.8
	80.0
	84.1
	81.5

	No
	19.2
	20.0
	15.9
	18.5


	
	Percent

	Interpretive/educational

talks
	Summer

(n = 190)
	Fall

(n = 140)
	Winter

(n = 68)
	Spring

(n = 152)

	Yes
	72.1
	76.4
	76.5
	80.3

	No
	27.9
	23.6
	23.5
	19.7


	
	Percent

	Ranger-guided 

walks
	Summer

(n = 203)
	Fall

(n = 148)
	Winter

(n = 68)
	Spring

(n = 158)

	Yes
	77.8
	75.0
	76.5
	75.5

	No
	22.2
	25.0
	23.5
	21.5


	
	Percent

	Guided walks into 

closed areas in

the monument
	Summer

(n = 205)
	Fall

(n = 151)
	Winter

(n = 75)
	Spring

(n = 169)

	Yes
	86.8
	87.4
	93.3
	88.2

	No
	13.2
	12.6
	6.7
	11.8

	
	Percent

	More outdoor 

exhibits
	Summer

(n = 173)
	Fall

(n = 135)
	Winter

(n = 64)
	Spring

(n = 141)

	Yes
	57.2
	48.9
	46.9
	52.5

	No
	42.8
	51.1
	53.1
	47.5


	
	Percent

	Programs for children
	Summer

(n = 171)
	Fall

(n = 119)
	Winter

(n = 59)
	Spring

(n = 126)

	Yes
	66.1
	59.7
	54.2
	56.3

	No
	33.9
	40.3
	45.8
	43.7


	
	Percent

	Updated museum 

exhibits
	Summer

(n = 176)
	Fall

(n = 128)
	Winter

(n = 57)
	Spring

(n = 141)

	Yes
	65.9
	57.0
	57.9
	61.0

	No
	34.1
	43.0
	42.1
	39.0


	
	Percent

	Interactive learning

using computers
	Summer

(n = 184)
	Fall

(n = 138)
	Winter

(n = 64)
	Spring

(n = 147)

	Yes
	29.9
	33.3
	25.0
	25.2

	No
	70.1
	66.7
	75.0
	74.8


	
	Percent

	Updated orientation

film
	Summer

(n = 165)
	Fall

(n = 128)
	Winter

(n = 59)
	Spring

(n = 140)

	Yes
	47.9
	49.2
	47.5
	54.3

	No
	52.1
	50.8
	52.5
	45.7


	
	Percent

	Multi-media presentations
	Summer

(n = 175)
	Fall

(n = 128)
	Winter

(n = 60)
	Spring

(n = 141)

	Yes
	52.6
	52.3
	46.7
	51.1

	No
	47.4
	47.7
	53.3
	48.9


	
	Percent

	More information on 

the monument website
	Summer

(n = 141)
	Fall

(n = 103)
	Winter

(n = 47)
	Spring

(n = 108)

	Yes
	41.1
	45.6
	29.8
	35.2

	No
	58.9
	54.4
	70.2
	64.8


24. Managers are considering providing additional opportunities for visitors to experience El Morro. Please indicate how important you feel each would be in enhancing visitor experiences at El Morro. 

	
	Percent

	Being able to view more

of the unexcavated prehistoric

sites
	Summer

(n = 304)
	Fall

(n = 229)
	Winter

(n = 105)
	Spring

(n = 286)

	Not Important
	5.6
	5.2
	0
	3.1

	Somewhat Important
	10.2
	9.6
	7.6
	10.1

	Moderately Important
	15.1*
	24.5
	20.0
	25.2

	Very Important
	32.9
	31.9
	32.4
	31.8

	Extremely Important
	36.2
	28.8
	40.0
	29.7


*Significant difference- Chi-square value = 21.227, p<0.046

	
	Percent

	More walking trails
	Summer

(n = 301)
	Fall

(n = 226)
	Winter

(n = 106)
	Spring

(n = 282)

	Not Important
	6.3
	8.4
	0
	6.4

	Somewhat Important
	9.0
	6.6
	8.5
	9.6

	Moderately Important
	24.6
	24.8
	24.5
	26.6

	Very Important
	32.6
	38.5
	25.5
	31.9

	Extremely Important
	27.6
	21.7
	41.5*
	25.5


*Significant difference- Chi-square value = 25.001, p<0.015

	
	Percent

	Take a self-guided 

interpretive trial to 

see unexcavated ruins
	Summer

(n = 300)
	Fall

(n = 225)
	Winter

(n = 106)
	Spring

(n = 279)

	Not Important
	5.3
	6.2
	1.9
	5.7

	Somewhat Important
	9.3
	8.9
	7.5
	10.0

	Moderately Important
	20.3
	19.1
	26.4
	21.1

	Very Important
	32.7
	37.8
	27.4
	33.7

	Extremely Important
	32.3
	28.0
	36.8
	29.4


	
	Percent

	Take a tour to see 

the Box Canyon
	Summer

(n = 300)
	Fall

(n = 222)
	Winter

(n = 107)
	Spring

(n = 280)

	Not Important
	7.7
	3.2
	1.9
	5.7

	Somewhat Important
	4.3
	5.0
	6.5
	7.1

	Moderately Important
	24.0
	20.7
	24.3
	20.7

	Very Important
	28.0
	37.8
	32.7
	35.4

	Extremely Important
	36.0
	33.3
	34.6
	31.1


	
	Percent

	Expand the picnic area
	Summer

(n = 286)
	Fall

(n = 209)
	Winter

(n = 100)
	Spring

(n = 271)

	Not Important
	37.4
	38.8
	34.0
	38.4

	Somewhat Important
	19.2
	22.5
	19.0
	22.1

	Moderately Important
	25.2
	28.2
	32.0
	28.0

	Very Important
	9.8
	5.7
	8.0
	8.5

	Extremely Important
	8.4
	4.8
	7.0
	3.0


	
	Percent

	Expand the campground
	Summer

(n = 284)
	Fall

(n = 205)
	Winter

(n = 94)
	Spring

(n = 259)

	Not Important
	38.4
	41.0
	35.1
	41.7

	Somewhat Important
	22.2
	21.0
	20.2
	26.3

	Moderately Important
	21.5
	25.9
	33.0
	19.3

	Very Important
	12.0
	7.3
	7.4
	7.3

	Extremely Important
	6.0
	4.9
	4.3
	5.4


25. Which one language do you and members of your personal group primarily use to communicate with each other?

	
	Percent

	Language
	Summer

(n = 313)
	Fall

(n = 231)
	Winter

(n = 108)
	Spring

(n = 290)

	English
	96.2
	97.0
	97.2
	96.2

	Other
	3.8
	3.0
	2.8
	3.8

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


26. Are you Hispanic or Latino?

	
	Percent

	Hispanic/Latino
	Summer

(n = 306)
	Fall

(n = 230)
	Winter

(n = 104)
	Spring

(n = 290)

	Yes
	5.2
	4.3
	6.7
	6.5

	No
	94.8
	95.7
	93.3
	96.5


27. What is your race?

	
	Percent

	Race
	Summer

(n = 328)
	Fall

(n = 242)
	Winter

(n = 109)
	Spring

(n = 295)

	American Indian or 

Alaskan Native
	6.7
	3.3
	4.6
	5.8

	Asian
	3.0
	<1
	<1
	3.1

	Black or African

American
	<1
	0
	1.8
	1.0

	Native Hawaiian or 

Other Pacific Islander
	<1
	0
	0
	0

	White
	84.5
	85.5
	84.4
	90.5


28. What is the highest level of education that you have completed?

	
	Percent

	Education
	Summer

(n = 296)
	Fall

(n = 230)
	Winter

(n = 102)
	Spring

(n = 276)

	Grade school
	<1
	0
	0
	0

	High school/vocational school
	8.8
	8.3
	2.9
	7.2

	Some college or technical school
	14.9
	23.0
	22.5
	13.8

	College or technical school graduate
	27.0
	30.0
	19.6
	31.9

	Post-graduate education
	48.6
	38.7
	54.9
	46.4


29. Did anyone in your personal group have a physical condition that made it difficult to access or participate in park activities or services?

	
	Percent

	Physical condition?
	Summer

(n = 310)
	Fall

(n = 233)
	Winter

(n = 104)
	Spring

(n = 288)

	Yes
	14.3
	16.1
	4.6
	13.6

	No
	85.7
	83.9
	95.4
	86.4


30. What is your current residence?

	
	Percent

	Residence
	Summer

(n = 290)
	Fall

(n = 224)
	Winter

(n = 100)
	Spring

(n = 278)

	New Mexico
	29.7
	25.4
	25.0
	21.2

	Arizona
	12.1
	8.9
	7.0
	7.9

	California
	7.2
	9.0
	8.0
	9.3

	Texas
	7.6
	4.9
	3.0
	8.6

	Colorado
	2.0
	4.5
	6.0
	8.3

	Other states
	41.4
	47.3
	51.0
	44.7

	
	
	
	
	

	Out of Country
	5.9
	5.5
	10.0
	2.5


Appendix A: Visitor Survey Questionnaire

Instructions:  Please answer all of the questions to the best of your knowledge.  All of these questions refer to this trip to El Morro National Monument.
NOTE: In this questionnaire, personal group is defined as yourself and anyone that you are visiting the park with, such as spouse, family, friends, etc. This does not include a larger group that you might be traveling with, such as school, church, scouts, or tour group.
Trip Characteristics:
1.  What type of trip were you on while visiting El Morro National Monument (N.M.)? (check one)  

____ 
multi-day trip with El Morro as part of a larger travel plan


____ 
day outing to El Morro

2.  What information did you use in planning this trip to El Morro N.M.?  (check all 

     that apply)  

____   no pre-planning—decided to come at the last minute ( (Go to

           Question 3)

____   have been here before

____ 
recommended by other people


____ 
books/magazines


____
map


____
El Morro N.M. web site – www.nps.gov/elmo

____  some other web site


____
got information at the Northwest New Mexico Visitor Center in 



Grants, New Mexico


____
got information at another National Park Service area


____
contacted El Morro N.M.


____
other (please explain)  ___________________________________

3.  On this visit, what kind of personal group (not guided tour/school/other organized group) were you with?  Please check one.

    _____Alone 
_____Family


    _____Friends 
_____Family and friends


    _____Other (Please specify:

)
4.  a. On this visit, how many people were in your personal group, including yourself?
                 Number of people       

b. Including yourself, how many people in your personal group are in each of the following age categories?  
· senior (62+ years old) 
_____________

· adult (17 – 61 years old)
_____________

· youth (6 – 16 years old)
_____________

· children (5 and younger)
_____________

5.  On this visit, were you and your personal group part of the following types of groups?  Please check one for each.  
a) Commercial guided tour group

_____Yes 

_____
No

b) School/educational group 

_____Yes 

_____
No

c) Other organized group (such as 


business group, scout group, etc.)

_____Yes 

_____
No

6.  On this visit, what forms of transportation did you and your group use to travel between your overnight accommodations or home and El Morro NM?   (check one)   

____ 
automobile/sport-utility-vehicle/van/truck


____ 
recreational vehicle (RV)


____ 
tour/school bus


____ 
vehicle plus a trailer in tow


____ 
other (please explain)  _______________________________

7.  Where did you stay the night before your visit to El Morro N.M.?  (check one)  


____ 
Gallup, New Mexico


____
Grants, New Mexico


____
Albuquerque, New Mexico

____ 
another location ( please write it in:  _______________________

8.  What type of overnight accommodations did you use the night before your visit to El Morro N.M.?  (check one)  

____
my home


____
backcountry campsite


____  
family or friends’ home
____
RV park


____ 
motel/hotel


____ 
other (please explain)                      

           ____   campground                                  ___________________

9.   Where do you plan to stay the night after your visit to El Morro N.M.?  (check one)  

____ 
Gallup, New Mexico


____
Grants, New Mexico


____
Albuquerque, New Mexico

____ 
another location ( please write it in: ________________________

10.  If you were you to return to this area, which of the following services would you prefer to have within a 30-mile radius of El Morro N.M.?   (check all that apply) 


_____ gas station



_____ food services


_____ RV park 



_____ campground


_____ motel/hotel



_____ bed and breakfast


_____ convenience store


_____ Native American arts and

                                                                                       crafts store


_____ others (please explain) _________________________________






     _________________________________


11.  Which of the places listed below have you visited or do you plan to visit on this trip?  (check all that apply)    
_____ Acoma Cultural Center/Pueblo Tour



_____ Aztec Ruins National Monument

_____ Bandelier National Monument




_____ Canyon de Chelly National Monument

_____ Chaco Culture National Historical Park


_____ El Malpais National Monument and Conservation Area

_____ Hubbell Trading Post National Historic Site





_____ Ice Cave and Bandera Volcano

_____ Mesa Verde National Park




_____ New Mexico Mining Museum (in Grants)

_____ Northwest New Mexico Visitor Center (in Grants)

_____ Petrified Forest National Park




_____ Petroglyph National Monument

_____ Red Rock State Park

_____ Wild Spirit Wolf Sanctuary




_____ Zuni Pueblo

Describing Your Visit:
12.  When did you arrive at El Morro National Monument?  

       Date ___________________________  Time ___________________

13.  Is this your first visit to El Morro N.M.?  (check one)  


____
Yes


____
No  (  (if no)  Including this trip, about how many previous visits

                                             have you made in your lifetime?





  _______ previous visits

14.  People come to this park for many different reasons.  Below is a list of reasons why people might come here.  How important to you was each of the following reasons for visiting El Morro N.M. on this trip?  (circle one response for each reason) 

                                       NOT        SOMEWHAT   MODERATELY      VERY
   EXTREMELY        NOT


                                   IMPORTANT   IMPORTANT   IMPORTANT   IMPORTANT   IMPORTANT   APPLICABLE 
	To see what this place is all about
	1
	2
	3
	4
	5
	NA

	To see archeological ruins
	1
	2
	3
	4
	5
	NA

	To see Spanish and/or English inscriptions
	1
	2
	3
	4
	5
	NA

	To see petroglyphs
	1
	2
	3
	4
	5
	NA

	To teach my kids about history
	1
	2
	3
	4
	5
	NA

	To research my genealogy
	1
	2
	3
	4
	5
	NA

	To connect spiritually with the area
	1
	2
	3
	4
	5
	NA

	To look at the scenery
	1
	2
	3
	4
	5
	NA


                  NOT        SOMEWHAT   MODERATELY      VERY
   EXTREMELY        NOT


                                  IMPORTANT   IMPORTANT   IMPORTANT   IMPORTANT   IMPORTANT   APPLICABLE 
	To enjoy the sounds and smells of nature
	1
	2
	3
	4
	5
	NA

	To do something creative such as paint, sketch, or take photographs        
	1
	2
	3
	4
	5
	NA

	To get some exercise
          
	1
	2
	3
	4
	5
	NA

	To be away from crowds of people
	1
	2
	3
	4
	5
	NA

	To share this place with family and/or friends
	1
	2
	3
	4
	5
	NA

	To have an adventure          
	1
	2
	3
	4
	5
	NA


Please list any additional reasons not included in the list above that had a strong influence on your decision to come to El Morro N.M.:

15.  During your visit, did you …  

· watch the El Morro film?


_____ Yes

_____ No

· look at the visitor center exhibits?

_____ Yes

_____ No

· browse the bookstore?



_____ Yes

_____ No

· use the picnic area?



_____ Yes

_____ No

· camp in the El Morro N.M. campground?
_____ Yes

_____ No

· walk the ½ mile Inscription Loop Trail?
_____ Yes

_____ No

· walk the 2 mile Headland Trail?

_____ Yes

_____ No

· attend a Ranger program?


_____ Yes

_____ No

16.  What did you most enjoy about your visit to El Morro N.M.?  

17.  What did you least enjoy about your visit to El Morro N.M.?  
18.  How did each of the following affect your experience during your visit to El Morro?  (check one response for each item)  

                                                                                                           ADDED          NO EFFECT      DETRACTED





           DID NOT             TO MY              ON MY              FROM MY




                          EXPERIENCE    EXPERIENCE   EXPERIENCE   EXPERIENCE

· sounds from road traffic

____
             ____
           ____
          ____

· sounds of airplanes flying 

      overhead



____
             ____
           ____
          ____

· sounds from maintenance,  

preservation, or other park 

staff activities


____
             ____
           ____
          ____

· visibility of cars in the 

parking lot



____
             ____
           ____
          ____


· visibility of power poles 

and lines



____
            ____
          ____
         ____

· visibility of park development 
from the top of Inscription Rock 
(sewage lagoons, employee 
housing area)


____
             ____
           ____
         ____

· availability of benches along 
the trail



____
             ____
           ____
         ____

· presence of railings on top of 
the bluff



____
             ____
           ____
         ____

· availability of campground 
facilities



____
             ____
           ____
         ____

· visibility of development in the

      surrounding area (private 
      homes and businesses)

____
             ____
           ____
         ____

                                                                                      ADDED          NO EFFECT       DETRACTED   DID NOT
    

                                                                                      TO MY              ON MY              FROM MY


                                               EXPERIENCE    EXPERIENCE   EXPERIENCE      EXPERIENCE
· presence of wood fencing 
along the Inscription Trail

____
             ____
           ____
         ____

· presence of numbered markers 
and signs along the trail

____
             ____
           ____
         ____

· availability of drinking fountain
____
             ____
           ____
         ____

· availability of restrooms

____
             ____
           ____
         ____

· other ___________________
____
             ____
           ____
         ____

19.  If you had children (15 years or younger) with you on this trip to El Morro, please continue.  If not, go to Question 20.

a.  Did any of the children participate in the Junior Ranger Program?  

     (check one)  


_____ yes (  Any comments about the Program?





  ________________________________





  ________________________________





  ________________________________



_____ no   (  Why not?  

                                              _________________________________

20.  What do you feel is most special about El Morro National Monument?    
Managing El Morro National Monument:

21.  The mission of El Morro National Monument is to preserve the 
       inscriptions, petroglyphs, and archeological sites for the education              

       and enjoyment of current and future generations.  Prior to your visit to El Morro, did you know that this was the mission of El Morro N.M.?  (Check one) 

____ yes

____ no ( (if no)  Was the mission of El Morro N.M. made clear to you 

                              during your visit?  (check one)  





____ yes





____ no


22.  Please indicate how significant you feel each feature is in making El Morro a monument of national importance? (circle one number for each item)   

                       NEITHER                                                  
                                                        VERY              SOMEWHAT                 SIGNIFICANT          SOMEWHAT        VERY        

                                               INSIGNIFICANT    INSIGNIFICANT   NOR INSIGNIFICANT   SIGNIFICANT   SIGNIFICANT
· The inscriptions     
       1                    2                       3                     4                 5       

· The petroglyphs
       1                    2                       3                     4                 5





· The archeological sites 
    (Atsinna Pueblo, etc)        1                    2                       3                     4                 5
· Historic buildings (Park 
    headquarters and 
    Visitor Center)
       1                    2                        3                    4                 5
· The pool of water at the 
     base of El Morro
       1                    2                        3                    4                 5
· The connection 
    between living cultures 
    and the park’s 
    archeological 
    resources

       1 

     2                        3                    4                 5


· A long history of 

human interaction with 
the area

        1                  2                         3                   4                  5
· A relationship to broader

    Southwest history
        1                  2                         3                   4                  5
23.  Monument managers are interested in the types of interpretive/educational 

       opportunities visitors desire.  Which of the following would you like to have at        

       El Morro N.M.?  

      
_____ I’m not interested in interpretive/educational opportunities ( Go to

                      Question 24

· an audio trail guide you could check out 

(vs. the written trail guide)


_____ Yes
_____ No

· additional self-guided walks


_____ Yes
_____ No


· interpretive/educational talks


_____ Yes
_____ No


· ranger-guided walks



_____ Yes
_____ No

· guided walks into closed areas in the


monument




_____ Yes
_____ No


· more outdoor exhibits



_____ Yes
_____ No

· programs for children



_____ Yes
_____ No

· updated museum exhibits


_____ Yes
_____ No

· interactive learning using computers

_____ Yes
_____ No

· updated orientation film


_____ Yes
_____ No

· multi-media presentations (movies, 

videos, slide shows)



_____ Yes
_____ No


· more information on the monument website
_____ Yes
_____ No




What type of information?



____________________________________________________  

· others (please explain):  
____________________




           

            ____________________

24.  Managers are considering providing additional opportunities for visitors to 

experience El Morro N.M.  Please indicate how important you feel each  would be in enhancing visitor experiences at El Morro N.M.  (circle one number for each) 
                                                                              NOT          SOMEWHAT   MODERATELY    VERY
   EXTREMELY    



                                    IMPORTANT   IMPORTANT   IMPORTANT   IMPORTANT       IMPORTANT    

· being able to view more of the

    unexcavated prehistoric sites     1                 2              3                 4               5



· more walking trails

   1                 2              3                 4               5



· take a self-guided interpretive

    trail to see unexcavated ruins     1                 2              3                 4               5



· take a guided tour to see the

   Box Canyon


    1                 2              3                 4               5



· expand the picnic area 
     1                 2              3                 4               5

· expand the campground
          1                 2              3                 4               5



· other suggestions?
______________________  1                 2              3                 4               5



______________________  1                 2              3                 4               5



Visitor Characteristics:

25. Which one language do you and members of your personal group primarily use to communicate with each other?  (check one)  

_____English

____ Other (Please specify) ___________________________________  

26. Are you Hispanic or Latino? (check one)


_____ Yes


_____ No 

27.  What is your race?  (check one or more)   
          American Indian or Alaska Native

          Asian

          Black or African American

          Native Hawaiian or Other Pacific Islander

          White

28.  What is the highest level of education that you have completed?  (check  one) 


____ Grade school






____ High school/vocational school



____ Some college or technical school


____ College or technical school graduate


____ Post-graduate education

29.  Did anyone in your personal group have a physical condition that made it difficult to access or participate in park activities or services? 

____ No

____ Yes (  (If yes)  What services or activities were difficult to 

                                   access/participate in?  



    _____________________________________________




    _____________________________________________

30.  What is your current residence?  (city, state/country, zip code)  


City ______________________ State_____  ZIP _______________

Country (if not US) __________________________

31.  Is there anything else you would like to tell El Morro National Monument managers about this visit?  
THANK YOU for participating in the survey.  Please put your completed questionnaire in a visitor survey drop box or leave it with one of the monument staff.

PRIVACY ACT and PAPERWORK REDUCTION ACT statement:  

16 U.S.C.1a-7 authorizes collection of this information.  This information will be used by park managers to better serve the public.  Response to this request is voluntary.  No action may be taken against you for refusing to supply the information requested.  Permanent data will be anonymous.  An agency may not conduct or sponsor, and a person is not required to respond to, a collection of information unless it displays a currently valid OMB control number.

Burden estimate statement: Public reporting for this form is estimated to average 20 minutes per response.  Direct comments regarding the burden estimate or any other aspect of this form to:  Leslie DeLong, Chief of Visitor Services, El Morro National Monument HC 61, Box 43, Ramah, NM  87321, leslie_delong@nps.gov.  

Appendix B

Responses to Question 31
Question 31: Is there anything else you would like to tell El Morro managers about this visit? (Answers included here represent a sample of the written answers—all responses can be found in a separate file on the data disk)

· we didn’t allow enough time. This place is way more interesting than I expected. Would consider visiting again and camping to explore more.

· It’s so beautiful here. Protect it. Thank you!

· just keep it safe for more to come, that’s all

· Thank you, you were very helpful, friendly, informative, made for a great visit

· Too crowded- saw 1 other person!!

· Bathrooms are nice and clean, but the spouse informs me that she thinks the toilet paper could be a little “beefier”. Whatever.

· I, We, loved it

· love to see more walking trails 2) we enjoyed the flora as well as the historical inscriptions etc. The wildflowers were abundant! 3) saw several humming birds-very excited to see the broadtail (similar to the Rufus) also a black chin, purple throat 4) regarding the inscriptions: we hope proper measures will be used to preserve, intact, not removed, in their natural state as much as possible. 

· the rangers are very friendly and helpful

· Staff always very friendly and welcoming and well informed. Noise in the lobby can interfere with listening to video

· Gail Weaver was very helpful and nice

· This is a fabulous place (but you know that!)

· good job!

· good survey!

· It was thoroughly enjoyed ( and informative to us!) The facilities are immaculate. 

· we enjoyed the park very much. Better advertising, we feel a clearer explanation would be helpful when someone is looking up information on this park. What the park is all about. We just happened to come here and we are so glad we did. Thanks! P.S. please keep in mind that everyone does not use the internet

· thank you sincerely

· Thank you for the improvements that I’ve noticed since my last visit 8 years ago.

· great rangers. Ms. Sanchez deserves a pat on the back! Job well done! Gale Weaver was very friendly made a pleasant stay, keep up the good work!

· The staff and rangers were very friendly and information. They were truly “public servants”

· It was what all national sites should strive to be

· staff was very friendly!

· drink stand!

· thank you for the wonderful experience. I can’t wait to come back!

· It is all so well kept- so beautiful. Thanks for all your work.

· Thanks, the park is well kept!

· It’s lovely!

· Loved it. Thanks for all you do to help preserve it.

· We love this place. There should be more Native American presence here, eg. Exhibits, crafts, demonstrations and a shop. 

· very well maintained site. Very helpful staff. 

· more about the archaeology

· more handrails needed for safety reasons

· It was excellent!
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